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A Brief Review of 
CoSA After Effects 

nlike other editing o r special-effec ts programs that are 
based on an editing timeline/ or storyboard, CoSA Mter 

........... Effects (from The Company of Science and Art) is more 
like an animation or modeling program. The final composition is cre­
ated by combining a number of movies- each ofwhich is treated as an 
object that can be moved and transformed within the viewing field. 
This allows you to accurately position and alter many different clips at 
the same time. 

For example, imagine you are creatit;tg an an imation sequence 
where two balls fly in from opposite sides of the screen a nd then 
bounce off each other in the middle. Fairly straightforward stuff. OK, 
now imagine that instead of using balls, we re working with Quick Time 
movies. Each movie flies into the screen towards the middle; they then 
collide in the middle and bounce back. Performing this type of effect 
would be d ifficult in one of the o ther QuickTime editing programs 
(Premiere o r VideoFusion) . With Mter i fects, this effect takes less 
than a couple of minutes to execute. 

The program is much too detailed and owerful to be covered fully 
in a short appendix. Instead, we'll look at ·ust a few of the features in 
the context of creating a short promotional video segment for a set of 
courses on multimedia. 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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How After Effects Works 
The central concept used in After Effects is that of layering. Each visual 
element is considered a different layer. This lets you decide which ele­
ments appear in front of or behind the others. There is no limit to the 
number of layers you can use in an After Effects composition. 

For each layer there are a number of properties that can be changed 
over time. You first set the layer's properties at one particular point in 
time (called a key frame) . You then adjust some or all of the properties 
at a later point in time. The program then automatically creates a grad­
ual transition between the two settings. The main properties that you 
can adjust on a layer are: 

• Position: the layer's horizontal and vertical placement in the 
composition 

• Scale: how far the layer is zoomed in or out 

• Rotation: how many degrees it is turned 

• Mask: how much and which parts of the layer are visible 

• Opacity: how transparent the layer is 

Examples of Effects 
Going back to the example of producing a short promo for a set of 
multimedia courses, look at Figures D-1 through D-5 to see how these 
properties can be manipulated to create a number of interesting effects. 

The real power of After Effects is that it lets you combine all these 
different layers, with all their particular modifications, into one com­
position (Figure D-5). At any point in time, you can see exactly what 
the combined layers will look like. This allows you to adjust the proper­
ties of each layer in relation to tl1e other layers. 

All of this power, however, comes at a price: you need to have a fast 
machine (a Quadra or accelerated Ilci or lUX) in order to work with 
After Effects in any reasonable amount of time. But for high-quality, 
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DDc:J 
BEJEJ 

DLI!J 
~[UD 

Figure D-1. 
• • • 
By changing the horizontal 
position of a layer over time, 
you can make a title slide 
across the screen . 

Figure D-2. 

By using several key frames to 
create a path and adjusting the 
scale of a layer, you can make 
an image of a camcorder zoom 
in from one corner of the 
screen and zoom back out 
another corner. 

Figure D-3. 
• 

Using the same technique as in 
Figure D-2, but also adding 
some rotation to a layer, allows 
you to make a sti l l image of a 
CD rotate as it zooms in, 
follows a path across the 
screen, and zooms out. 

Figure D-4. 

By changing the opacity and 
scale of a layer, you can make 
a title fade in as it zooms out. 
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Figure D-5 . 
• • • • • • • 
Here the effects shown in 
Figures D-1 through D-4 are 
combined into one animation 
sequence. 

dazzling special effects that include many separate elements, there 's 
no better program. 
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A 
A/ B roll 479 
Add Matte option 89 
Adjusting 

audio effects 317 
audio volume 82, 85, 431 
camera position for navigable scenes 469 
frame size with Zoom 279 
layer scale, CoSA Afte r Effects 501 
le ngth and position of cutaway 134-136, 

150 
le ns aperture 332 
matte color 89 
spatial and temporal compressio n 

41 8-422 
time-unit selector 59 

Adobe Premie re 
animations and 448-449 
basic editing functions in 54-64 
compared with DiVA VideoShop 65- 70 
compared with integrated o nline systems 

402-403 
editing for videotape with 387-398, 412 
editing group discussio ns in 125-1 58 
editing sound in 193-196, 306--318, 

322-324 
frame counte r reset in 183 
frame rates in 415 
Hollywood uses of 163 

special effects in 231-273, 281-292, 499 
Afte r Effects. See CoSA After Effects 
AIFF. See Audio formaLS 
All-digital editing systems 408-412,479 
Alpha channel 252- 254, 257, 260-261, 265, 268 
Ambience. See also Background sound 78, 

130, 133, 182,299-301 ,320,324,491 

Animation 22, 47 
wi th CoSA After Effects 499, 502 
compressing 423-424 
using, in interactive multimedia applica­

tions 439-440, 446, 448-449, 459, 
461-463,465,468,470 

using, in product demonstrations 
161-162, 164-170, 172- 174, 176-178, 
189....!190 

Anti-aliasi~1 254 
Apertures. See Lens apertures 
Appearan releases 329- 330 
Apple Con puter, Inc. 3, 12, 14, 17, 67,211 , 

416,42 ,429,435,467, 469-470,495 
AppleLin · 12, 437 
AspeCl ra ti 

constra ning 277 
~ideo v . still graphics 87 

Audio bit epth 431 
Audio cuts, manipulating 77- 86, 96, 140, 

177- 192, 297-324,398,432,479,482, 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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Audio equalizer 398 
Audio formats 78 
Audio gaps 82 
Audio levels 303-304, 430 
Audio rates 63-64,95, 147, 151, 158 
Audio resolutions 430-431 
Audio sampling rate 4!\2 
Audio special effects 297-298, 314-324 
Audio sweete ning 318 
Audio tracks 59, 68, 80, 96, 202, 322-324, 

398,400,406-407 
Audio-ed iting techniques 

advanced 297- 324 
for group discussions 123-152 
for mixed-format applicatio ns 21&-223 
for product demonsu·ations 170-190, 

193-196 
Authoring systems 65, 433-434, 442-443, 

446,470,479 
Auto-iris 332, 479 
Available light, tips for shooting with 364, 

377- 382, 479 
Avid Technology 

B 

Media Composer 388, 399, 401-404, 
409-412,489,495 

Media Suite 409-411,495 
MediaSuite Pro 410-4 11, 495 

Background color. See also Malles 89-92, 152, 
248-255,267-268,282-286, 444,446,448 

Background gra phic 152-156 
Background music 21&-224 
Background sound 78, 130, 182, 186, 

298-318,320-323,382- 384 
Barn doors 233, 480 
Beta format 161, 388, 404-406, 410-411 , 480 
Beta SP format 404-406, 411 , 480 
Betacam format 404-405 
Betacam SP format 404 
Birth of a Nation 103 
Blending two images. See Com positing images; 

Superimposing images; Morphing 281-286 

Blue gels 368-369, 378-380 
Blue screening 250-252, 480 
Blur filter 238, 241-243, 273-274 
Blur More filter 241-243 
Boom mikes 480 
Branch poin ts 461, 480, 486 
Brigh tness 363-382, 398, 427 
British Broadcasting Corporation (BBC) 317 
Budget and expenses 

compa red for various media 461 
crane shots 44 
mul tiple cameras 346 
music 320, 322 
shooting 161 -1 62 
treatment estimating 166 
videotape output 403, 412 

Bump up 480 
Bumpy shots, a\'oiding 33, 42 
Business presentations 440, 452-453 
Business uses, of interactive multimedia 

467-468 

c 
Camcorders 

aud io limitations o f 329 
cost of 4 
filters in 369 
with automatic timecod ing 406 
shooting tips for 331-334 
shutte r features in 337 
tonal range of 363 

Came ra angles 28-44, 103-120, 203-216, 
221-222, 335-363,466 

Camera basics 330-3G3 
Camera filters 369 
Camera height 339-341 
Camera mikes 329, 382 
Camera moves 32-44, 120, 142, 147, 

149-1 50,341,360-362,480 
2-D moves 256, 261 
3-D moves 256, 259-260, 264 

Camera placement 28-44, 102-1 20, 170-1 72, 
327,330-363,369-381 
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Camera tripods 328 
COs 

data transfer rate of 436 
as music source 321 
as output medium 436--438 
seek time of 436 

CO-playable movies 436--438 
CD~ual ity audios 402, 464 
CD-ROM 

controlled capture and 430 
marke ting uses for 468 
playback speeds on 423-424 
Quick Time developer kit on 470 
QuickTime starter kit on 12 
storing completed movies on 434, 

436--438 
stOJing video clips on 47-49 

CDTV 462 
Chariots of Fire 319 
Chroma options, superimposing images using 

246-254,281,446,480 
Cinema Products Steadicamjr. 43, 332 
Clip music 193, 322, 480, 488 
Clip window, Adobe Premiere 55-58, 63, 

72-73,76-77, 79-80, 83,88, 126-127, 129, 
131- 132,146, 178-179, 181, 183-184, 
186-187, 189, 196,315 

Clipped audio, avoiding 430-431 
Clock wipes 234 
Close shots 7, 30- 36, 41-42, 107, 141-144, 

168-169,214-221,227- 228,340,344-346, 
384,481 

Close-faced lights 374-375, 481 
Close-ups 28, 30, 481 

in came ra moves 32-33 
dramatic import of 344-348, 350, 361 
editing options with 355-358 
editoria l continui ty and 109-l 13, 115 
in montages 204,208-209,213 
in product demos 171 
and Q uickTime limitations 44 
in software demonstrations 168-1 69 
sound recording tips for 383 

Closing animation 166, 169-1 70, l 72-173, 
177, 189-190,440 

Cloudy days, hooting on 371 
CMX 3800 online editing system 395 
Codecs 409-411, 433, 481 
Color 

audio 319 
background 89, 446 
compression and 14 
considerations for shooting 368-370, 375, 

377-380 
digital video and 414-416, 418,426--427, 

429,431-433 
monitors, for shooting 341 
multimedia storage requirements for 462 
RGB output 23, 
special effects with 223, 238-239, 242, 

248-252,254,260,273,283,289 
videotape output and 398, 400, 409 

Color balance 239, 242, 273, 398, 400 

Color Pass filte r 238 
Color temperature 368, 377- 379, 481 
Compact Video compressor 14, 416, 423, 

435,438 
Com positing 

images 266-269,282-285,289,425,481, 
486,490 

audio 123-139, 323 
Composition

1 
for shooting 27-44, 330-362 

Compression 481-482 
for animations 424 
conceptual 6, 212 
and image quality 14-15,23-25,64,95, 

151, 158,203, 212,266,269 
interactive multimedia and 462, 469 
lossless vs. lossy 487 
for still images 423 
for videotape and digital output 388, 402, 

408-409,41 1-425,427,429,431,433, 
435-4i8 

CompuServe 12 
Conceptual rchitectures 453-461 
Constant-eff ct filters 239, 481, 484 
Constructio window, Adobe Premiere 55, 

58-65,71 84,88-92, 126-135, 144-147, 
153-157, 76-190,493-494 

Content ele 1e nts 165-166 
Context-dep nden t images 211 
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Continuity 
of motion 113 
ofplace 11 5 
ofposition 109, Jl1- 11 2 

Continuity editing 101-115, 178, 197, 199, 
203,207,212,216,224-226,305,320, 350, 
357,360,403,481 

Comrast 23, 152, 199, 206-207, 210, 212, 
216,218,239,299,318,333,368-369,427, 
433,458,468 

Controlled capture 427-430 
Converting. See also Digitizing 

audio 78 
from video to QuickTime 13, 173, 426 
from QuickTime w other f01·mats 446, 459 

Convolve filter 274 
Copying 

audio clips 8g....s4, 307- 310, 312-313, 316 
in montages 207 
in special-effects techniques 242-243, 277, 

292 
vidt:o clips 19-2 I , 67--69 

Copyrighted music 193 
CoSA After Effects 473, 475, 495, 499- 502 
Costs 

CD productions 436 
determining through a treatment 

165-166 
digitizers 432-434 
Harry and Paintbox ren tal 231 
lighting, professional-quality 363 
morphing, non-digital 286 
online editing systems 398, 405-406, 

410-411 
shooting 162 
software editing systems 71 
traditional video production equipment 

3-4 
video storage, by media 461-463 
videodisc-based productions 442 

CPUs 11 , 16,409,424-426,430,435 
Crane shots 42, 44, 481 
Cross dissolves 91-93, 154, 156, 178, 

189-190, 192,234-235,241- 242,244,292 
Cross-fades 86, 91, 309- 310, 312, 482, 489 

Cross-linked concepLUal architecture 456 
Crossing the line. See also Line of imerest 

I 16-1 I 7, 482 
Crystallize filter 242- 243 
Cube Spin effect 233 
Customer testimonials 166, 170-171, 174, 

186-187, 191, 194-195,468 
CUlaways 114-1 15, 134-136, 148-152,159, 

171, 197,346-351,356-358,360,362,482 
Cuts 

D 

assembling 47, 49, 51-54, 58-63, 66, 69, 
71, 104, 144-15 1 

audio 297-324 
in continuity editing 102-104 
creating overlap between 92-94 
editing, from a group discussion 124-134 
editing, from a product demonstration 

176-182, 185-192 
length ening and shortening 70-72 
modifying 96-97 
organizing with Edit Decision List 

393-395 
spli tting, shifting, and deleting 74-75 
synching audio with video 80-86 
using place markers with 76-77 

D2 videotape format 404 
Dead time 5-6 
Decompression 423-424, 433, 462, 481-482, 

487 
Deleting cuts 74-75, 142-143 
deMille , Cecil B. 44 
Depth of fie ld 335-337, 339, 372-373, 482 
Desk accessories 426 
Dialog, editing 136-152, 297-300 
DiaQuest DQ-ANIMAQ 430, 496 
Dilfusers 364, 368, 375, 482 
Digital video 387-412, 413-438, 439-442, 

461-462,464,469-470 
Digital Video Effects (DYE) 262 
Digital Video lmeractive (DVI) compression 

algorithm 433 
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Digitizers 4, 48, 78, 399, 425-426, 430-434 
Digitizing 

audio 78, 430 
video 425, 431 

Direct effect 135-136, 149-150 
Directing 27, Ill, 163,362- 363 
Dissolves 91-94, 189-192, 219- 227, 234-235, 

241-244,292,339,400-401 
Distortions 19, 240, 259- 260, 262- 264, 304, 

321 ,430-431 
DiVA VideoShop 54, 65-70, 176,231-233, 

238,246,250,272-273,322,442-445, 
483-484, 486, 488, 492,496 

Dolly shots 42-43, 339, 360- 361, 482 
Dr. Zhivago 319 
Dropouts 483 
Dubbing 390, 393, 398, 407, 483 
Duration, manipulating 50-74, 78, 153-158, 

181-184, 268-277,355,393, 407 
Dynamic filters 239 
Dynamic morphs 290-291 
Dynamic tracking 398 

E 
Edit controller 4, 396--397, 406, 483 
Edit decision list 388- 398, 400-403, 406, 408, 

410,412, 483 
Edited master 396--398, 400, 483 
Editing 

with Adobe Premiere 54-65 
with CoSA After Effects 499- 502 
with DiVA VideoShop 65-70 
audio and music 123-152, 297- 324 
for continuity 102-120 
cuts 71-78 
gran1mar of 8-9, 101-122 
group discussion 123-152 
montages 199- 229 
for peak. effect 5, 120-121 
product demonstrations 161-197 
role of 5- 8 
shots 27-44 
special effects in 231-293 
stills and graphics 87-90, 152-1 59 

styles of ~01-1 22 
traditiona\ me thods of 3-4 
for video output 387-412 

Editing process 47-54, 70, 388-411 
EDL. See Edit Decision List 
Educational products 441,457,466 
Effects. See Special effect5 
Effects dialog box 234 

I 
Encod ers 2~,409-411 ,433,483 

Ending credi ts 155 
Equipment 13-4, 23- 24, 45, 78, 207, 222, 327, 

329- 330,364, 405,408-410,427- 429,467 
audio-digitizing 429 
digital video-editing 399-412 
video-output-related 387- 399 
video-shoo ting 166, 327-330 

Establishing sh ots 115, 120-122, 145, 149, 
153, 155, ~69, 177-178, 182,302,483 

Export Frame option 236, 243 
Exposure, camera 332- 336 
Eyedropper icon 67 
EyeQAuthoring System 433-434,496 
Eyes 

F 

camera fra ming for 30, 43, 147- 148, 333, 
343,345,366,368-369 

special effects transitions with 237, 287, 
333,343,345 

Fade in effect 85-86, 153, 155, 194, 241, 484, 
501 

Fading effeclf 91-92, 96, 153, 155, 194, 223, 
241,245,248-249,276,291,309,501 

File sizes 6~, 414-419,422,424-425,432,434 
Fills 105, 13&, 260,265,268, 276--277, 281, 

316, 366-glf67,370-381,387,484,486-487, 
492 

Fill colors ~60 

Fill lights 3?6--367, 371-381, 484, 486, 492 
Fill T ransparent option 268 
Filters 5, 6~. 95, 232, 238-245, 273-285, 

289- 292,124,368-369, 381,395,398,400, 
405,410,425,479 
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Blur 238, 241-243,273-274 
Blur More 241-243 
Color Pass 238 
constant-effect 239, 481, 484 
Convolve 274 
Crystallize 242- 243 
dyn amic 239 
Mosaic 240, 291-292 
Pan Zoom 273, 275, 277, 279, 285 
Pointilize 242, 273 
progressive-effect 239-240, 484, 490 
PZR 278-281, 284 
Ripple 239 
Sharpen 238, 274 
Smooth More 274, 276 
Spher ize 243-245, 292 

Final cuts 190, 197 
First cuts 52, 132, 144, 153, 155, 180 
Fix lists 147-148, 484 
Flexfill 328, 370 
Floppy disks 434 
Flopticals 435 
Fluorescent lighting 364, 368 
Focus, came ra 33-34,38,206,214,274,282, 

327,333-339,350,352,369 
Foley 316, 484 
Footsteps, in audio 303, 305, 313-314, 

316-317 
Frame Backward button 57 
Fram e Forward button 57 
Frame rate 19,63-64, 95, 126, 147, 151, 158, 

266, 360,407,414-415,417, 426-427, 429, 
431-432,434,436,485 

Frame sizes 276, 278-279 
Frames 13-16, 113 

audio editing and video 126-129, 
131-132, 138, 146-147,310,315 

digitizing 421-426, 428 
editing with online systems 390, 396, 404, 

406-408 
selecting cuts by specifying 49-50, 57- 59 
setting In and Out poin ts 79- 80 
shifting and dele ting 75-76 
preparing fo r compression 414-418 

special-effects editing of 240-241 , 245, 
264,270,272,274-275,277- 279,282, 
285, 290-292 

Frames per second (fps) 15-1 6, 45, 63, 147, 
173,360,396,415,417, 483,485,488 

Framing, camera 27-44, 11 2, 327- 363 
Freeze frames R9, 94, 97, 2~6-237, 242-243, 

272, 277,485 
Fresnel le nses 374, 481, 485 
Full screen video 15, 19, 24, 44 
Full shots 28-29, 33, 35- 36, 38, 40-42, 

108-109, 113, 115,201, 206, 209,212- 214, 
222,303,483,485 

Funnel effect 93, 398, 400 

G 
Gaffer 328 
Gamma correction 239 
Gels 368, 374, 378-381, 485 
Gliders 55- 56, 58, 60, 62- 63, 72-74, 80, 82, 84 
Graphics, working with still 16, 19, 47-48, 

87-88, 90,97, 153, 162, 164, 224,252,254, 
400, 405, 423-424, 440,442-443 

Gdffith , D.W. 103 
Grip 43 
Grolier's Encyclopedia 467 
Group scenes, editing 123-159, 384 
Gryphon Software Corporation 291, 496 

H 
Halogen lighting 364, 368 
Hand icon 67 
Hard d rive requireme nts 

for compositing video segments 266-268 
fo r nmning QuickTime 4, 12 
for running Video F / X 399 
for sto ring interactive presen tations 441 
fo r sto ringQuickTime movies 12, 14, 

408-409,434-438 
fo r sto ring scratch movies 86 
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Hard drives 
maximizing frame r.ue on 425-426 
options for saving to 21 
video capture compression and 24 
window size and 429 

Hard lighting 364, 482 
Hardware, video and digital 5, 22, 44, 51 , 

124, 143,387-388,402,408-410,424,430, 
433, 462,477, 481 

Harry and Paintbox systems 231, 405 

Headphones 329, 385 
Hi-8 videotape format 166, 363, 388, 

404-405,428, 480 
Hitchcock, Alfred 361 
HMI lighting 368, 379 
Hues 23,252, 398,409,427,433,480 
Human Inte rface Group 469-470 
HyperCard 65, 69, 443-446, 470, 476, 495 
Hypercardioid mikes 383 

IBM 211 , 412 
Image compression 414,416-417,427,438, 

487 
Image quality 63, 267, 404, 415-417, 

419-423,426-427,429,432-434,487 
Importing 

audio clips 78 
video clips 55- 56 

In point 49, 51,57-58,70, 72- 73,74, 
126-128,129-1 30, 132-133, 178-181, 183, 
189,308,485,489 

Incomple te transitions 234 
Incorporating 

graphics 87-90 
music 321-322 
video 442, 480 

Incremental progression 241, 243, 486 
Indoor lighting 371-382 
Indoor locations, shooting in 326, 336, 371 , 

377, 382 

Info windo v 55, 74, 93, 96, 129-1 30, 134, 
136, 153, 156, 181, 184,312 

!nits 426 
Installing QuickTime 12 
Integrated editing systems 388-404 
Interactive multimedia 69-70, 295, 433, 

439-471,486 
business uses for 467-468 
designing 450-461 
educational applications 453, 466-467 
medical applications 465-466 
navigable scenes 468-4 70 
resumes 468 
scientific applications 464-465 

lntercuts 107, 223, 225, 486 
Interlaced video 13, 484, 486, 489 
Internal ed~ts 355 
Interviews 31, 115, 159, 171-172, 301-302, 

329, 3431, 345, 371' 382- 383 
lntro, video 166, 170, 174, 176-178, 180 

J 
Jaws 218, 319 
Joint Photographic Exper ts Group UPEG) 

423-424, 433,463 
Jump cuts 111-112, 115,120-125, 133--135, 

140-145, 147-151,159,486 
jurassic Park 163 

K 
Kelvin, te perature in degrees 368 
Key lights 365-367, 370, 372-382, 486 
Key types 247-248, 250, 257, 260 

l 

Lavalier mi·es 382 
Layering tr nsparent clips 292 
Layers 2 I , 292, 486, 500-501 
Lengtheni g and shortening a cut 72-74 
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Lens angle. See also Camera angle, Framing 
335-336,339 

Le nsaperrures 332-333,335-337,489,492 
Light 

placement of 365 
sources of 368 
stands 328 

Lighting 163,239,325-333,363-382,442 
Lighting kits 328 
Limbo shots 372, 487 
Line of interest 116-120, 122, 171,345-346, 

349,358-360,482,487-488 
Linear-with-branches architecntre 458 
List of shots 48, 218, 326 
Logs 48,137- 139,142,148,174,221, 

226-227,487 
Longshots 28,33-34,39, 112,201,204-205, 

216,221-222,226,302,318,321,487 
Looping 22, 82 
Lossless compression schemes 424, 481, 487 
Lossy compression schemes 424, 481, 487 
Luminance key 252, 254 

M 
Macintosh computers 

Macintosh I1 4, 16 
Macintosh Ilci 3, 11-12, 15-16, 45, 63, 

158,399,401,403,435 
Macin tosh Ilfx 4, 11 , 16, 158 
Macintosh IIsi 11 , 16, 63, 158, 403, 426, 

430,435 
Macintosh Ilvx 11 
Macintosh LCll 11, 16 
Macintosh Quadra 4, 11 , 23, 63, 92, 158, 

291,388,402,411, 426,428, 430, 500 
Macintosh Finder 65 
MacRecorder 23-24,174, 299,429-430 
MacroMedia SoundEdit Pro 78, 324, 496 
MacroMind Director 1 1, 1 73, 443, 446, 496 
MacUser 403,477 
MacWeek 403 
Macworld 399, 403, 432, 477 

Make Movie option 21, 63, 86, 95, 147, 151, 
158,190,196,266 

Make Movie Self-Contained option 21 
Manual focusing 333 
Massachusetts Institute of Technology 468 
Master shot 350-351, 482, 487 
Match length 186, 487 
Matching 108, 114-115, 150, 169, 180, 182, 

185, 218-223, 234, 264,270,316-317,350, 
403, 487 
actions with words 182 
music to context 218, 221-223 
special effects to music and visuals 219, 223 

Mattes 
Black 253-254,257,268-269 
Chroma key 250-252 
Difference 254 
garbage 247-249 
Image 254 
in MacroMind Director 446 
Make Matte option 97 
solid-color 223 
use in blending images 282- 286 
White 89-94, 254, 257, 446 

Maximum frame rate 426, 432 
Media, storage 434-438, 462 
Medical applications 465-466 
Medium shots 29, 32-42, 52, 109-115, 

140- 142,204-206,208-209,212,214,216, 
221- 222,226,228,344-346,488 

Memory requirements 4, 12, 231, 388, 398, 
411,413,429,438,441,460-464 

Merging two clips 282-291 
Mesh fi lter 240-241, 289 
Micons 443-444, 488 
Microphones 299-300, 318, 329, 382- 385, 

480, 490,494 
Microsoft Word 11 
MIDI 464 
Millions of Colors option 416-418 
Mix option 282- 286 
Mixed format media 101-102, 199-229, 297, 

488 
Mixing audio tracks 322- 324 
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Montages 99-102, 197-229, 488 
Morphing 286-292, 496 
Mosaic fi lte r 240, 291-292 
Motion , considerations in editing 113-115, 

138, 148-150, 178-181, 207- 209,220-224, 
255- 266, 268-269,461-462 

MoviePlayer 12, 16-18, 22, 25, 56, 67-68, 444 
MovieShop 435-438 
Mlll 51,200,207,225,452 
Muffled audio 430-431 
Multibranched tree architecture 455 
Multimedia 295,439-471, 475-477, 488, 

499- 500 
Multiple movies 22, 68 
Multiple-pathways architecture 459-460 
Music 

N 

adding to QuickTime movies 164, 192, 
318 

as active e lement 320- 321 
advanced tech niques for using 297-298, 

313,318-324 
audio clip basics 82-86 
in continuity editing 102 
media advantages and d isadvantages 

462-464 
in montages and mixed format media 

199- 200,207,216,218-224 
in product demonstration proj ects 164, 

168-169, 191-195 

Narration 78, 102, 139, 164, 169, 174-176, 
179-180,195- 196, 199- 200,215,225, 
297-299,320,323,488,491 

Natsounds 302- 303,488,494 
National Television Standards Committee 

(NTSC) 409, 433, 483, 489 
Natural sounds 302, 329, 384, 488 
Navigable scenes 452, 461, 464, 468-470 
Neutral shots 118-119, 488 
New Media 477 
New Video Corporation 496 
Non-drop frames 407-408, 483, 488, 493 

None compr ssor 416-417,424-425 
Noninterlaced video 13, 489 
Nonlinear editing 54,401,476 

0 
O nline editing systems 155, 231, 388, 391, 

395- 406,4p8,410-412,483 
Open media framework 395, 489 
O pen-exploration architecture 457 
O pening animation 166, 168, 170, 172- 173, 

176-177, 193 
O pening title 152 
Orderofcu ts 52, 103,191-1 92 
Order of shots 191 , 213 
Out point 49, 51, 57- 58, 70, 72- 73, 76-77, 

83, 126-1~8, 130-132, 176, 179-181, 189, 
236,308,482,489 

Outdoor lighting 369, 377 
Outdoor locations 326-327, 330, 382,479, 492 
Output options 23-24, 63-64, 86, 95, 147, 

151,158,190,196,385,402, 408,415, 
430-431,433,492 

Outro,video 170, 174, 177, 189-191, 195 
Over-the-shoulder shots 177- 178, 182, 206 
Overcast lighting 364, 368, 371 
Overlap, creating 82, 93-94, 176, 178, 

p 

187-189, 232,236-237,271- 272,292, 
309- 310,394,446-447, 489 

Pacing, in montages 216 
Pads 126-1 3, 146, 176-189, 196,315,489 
Pan Zoom fil er 273, 275, 277, 279, 285 

Panasonic A 7650 428 
Panning sho 27, 33-44, 224, 341- 342, 

348-361, 22-423,469-470,489-490 
Paper cuts 39-142, 144-145, 167,171,490 

Parade of cli~s 267, 269, 285 
Paste option 5, 16, 19-21, 25, 67-69, 82- 83, 

154,277, 09 
Pa tient infor ation kiosks 465 
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Pause button 18 
Peak effect, editing for 5, 120-121 
Personal marketing applications 468 
Perspectives 103, 106-107, 459-460, 466-467 
Phases of production 162-164 
Philips CD-I 462 
Phone lists 329 
Photo-JPEG. See a/so j oint Photographic 

Experts Group 423 
Photoshop 87, 97, 152, 156, 238, 252, 270, 

273-274,290, 475 
PICT graphics 87-92, 94, 97, 152, 156, 236, 

243, 286,448-449 
Pixels 14-15, 23, 56, 63, 87, 152, 173, 

238-240, 254-255,277,289,291, 387,402, 
408-409, 414-416,421-427,441,490 

Place markers 76-77, 96 

Play Selection Only option 20 
Play / Pause button 18 
Playing QuickTime movies 17-18 
Point-of-sale kiosks 468 
Pointilize filter 242, 273 
Pos~production 162-164, 171, 196-197,231, 

413 
Pre-production 162, 164, 166, 196, 492 
Prepackaged sound effects 317 
Preview options 84, 133 
Preview video 84 
Preview window 62, 65 
Previewing movies 61, 84, 133, 145, 182, 188, 

190, 491 
Product demonstration projects 161-197,228 
Production, video 

audio and 297-324 
directing and 27-45 
for iutt:ractive multimedia 441-442, 461, 

466,469-470 
with online editing systems 397, 401, 

404-405,412 
phases of 162-197 
tips on 325- 385 
traditiona l vs. QuickTime 3- 5 

Progression of events, suggesting through edit­
ing 101, 104-105, 178,203-204,206-207, 
241,243,486 

Progressive blurring 274 
Progressive-effect fi lters 239-240, 484, 490 
Project file 54 
Promotional materials 468 
Push special effect 187, 189, 232-233 
PZR (Pan Zoom Rotate) effects 273, 

278-281,284-285 
PZR filter 278-281, 284 

Q 
Quadra. See Macintosh computers 
Quality, image, and file size 419 
Quante! 231 
QuickTime developers CD-ROM 437 
Quick Time disadvantages 33, 44 
QuickTime editing programs 390, 409, 499 
QuickTime starter kit 12 

R 
Rack-focusing 338-339 
Radial wipes 234 
Radius, Inc. VideoVision 430, 433, 496 
~ 12,411-412,426 
RasterOps 24STV Video Adapter 23, 328 
RasterOps Corporation 23, 78, 409, 432-433, 

496 
Raw video 14, 490 
Real-time captures 425-426, 430 
Record decks 396-397, 490-491 
Record In 124,143,392,470 
Record Out 392 
Refresh rates 360, 490 
Removable media 434-435 
Reve rse angles 11 8 
Reverse shots 32, 345-346, 350, 490 
Rewind 22, 121, 138 
RGB 23, 252, 255, 409, 483 
Rim ligh ts 367, 480, 490 
Ripple filter 239 
Rocky 319 
Rotation 259, 262-264, 273, 279, 339, 

500-501 
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Rotoscoping 269-270, 292, 449 
Rough assembly 144, 146--147, 151, 164, 491 
Rough cuts 164,176, 190, 197, 219,491 
Rule of thirds 330, 491 

s 
S-VHS format 404-406, 428 
Sampling 431-432, 462 
Saturation 23, 398,409,427, 433,480 
Save As option 21 
Save Normally option 21 
Saving 

frames as PICf graphics 87-88 
QuickTime movies 21, 64, 142-144, 146 

Scientific applications 464-465 
Scissors icon 67 
Scratch narration 17 4-176, 195-196, 491 

Scratch track 175 
Scrims 368, 376, 491 
Scrubbing 62, 92, 491 
SCSI-2 435 
Seek time 436, 491 
Select All option 19 
Selecting 

cut 71 
portion of a Quick Time movie 19 

Sequencers 65-68 
Sharpen filter 238, 274 
Shifting cuts 75 
Shooting, video 

for animation 446, 452 
audio considerations in 299, 382- 384 
basics 27-44 
computer screens 359- 360 
in context of production process 161-172 
for continuity 108-115 
costs of 3-5 
groups of people 346--350 
interviews 343-346 
and lighting basics 363-382 
mistakes, common 362 
navigable scenes 469 
planning for 325-341 

person taking 331, 341-343 
script 1 2-163,167-171 , 191, 196,326 
tips 341-~ 363 

Shots 
a~sembling 47-50 
audio mixing and 297, 299-300, 302-309, 

312-318, 320-321,323 
camera and lighting considerations for 

327, 310-334, 336--341, 344-366, 
369-3, 0, 372-373,376--381, 384 

compressiOn of 421-423 
for group discussions 134, 137-138, 

140-1 2, 144-146, 148-149, 151-155 
interactivf multimedia considerations 

448,468-470 
manipulating time with 6--7, 102, 

104-116, 118-122 
for montages and mixed-format projects 

200- 202,204-209,212-218, 220-223, 
225-228 

for product demonstrations 163, 168-171, 
174, 177-178, 180, 182, 184-185, 190 

and special-eiiects techniques 252, 254, 
266--267, 270 

switching order of 191-192 
types of 27-44 

Show Outlines option 260, 268 
Show Preview o ption 17 
Show Source option 260 
Simple dissolves 241, 491 
Slider bar 18-21, 64, 75-76, 80, 156, 234, 250 

~:~~: ~~J=~~~~d 2~~\76 
Smooth mo~on 260, 264, 268 
SMPTE Timf Code 138 
Snap Zoom plter 361 
snd audio foF.at 78 
Society of Motion Picture and Television 

Engineerr 138 
Soft lightin~ 364-366, 482, 484 

~~=~:V0-9J 00 428 

adding t QuickTime movies 78-85, 164, 
314 

advanced editing techniques 297- 324 
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advant.ages and disadvantages 463--464 
compression and 15 
continuity editing and 103, 115 
digitizing 429-432 
equipment recommended 327- 329, 

382-383 
natural 384-385 
problems in group discussions 123-159, 

384 
problems in interviews 345, 383-384 
problems in product demonstrations 164, 

174, 182, 186 
synching with video 13, 297-324 
timecode and 406 
unwanted 301,305, 3 12 

Sound bites 115, 124-125, 127, 133, 136-137, 
139-140, 145-147, 159, 345,491 

Sound e!fects 317-318, 323-324, 463 
footsteps 316 

Sound-digitizing devices 23 
Sound-recording 

mist.akes 385 
package 329 
techniques 382-385, 430-432 

Source In 392, 487 
Source Out 392 
Source temperature 368 
SP format 404-406, 411 , 480 
Special e ffects 4, 55, 59,69-70,88-95,97, 99, 

135, 154- 158, 173, 178, 187, 189-190, 
219-223, 231-293, 360, 395- 396,400-401, 
403, 405, 410, 412,494, 499-502 
audio 297-298, 323-324 
Chroma options, superimposing images 

using 246-254,281,446,480 
Color Pass filte r 238 
color balance 239, 242, 273, 398, 400 
const.ant-e!fect filte rs 239, 481, 484 
Convolve filter 274 
cross dissolves 91-93, 154, 156, 178, 

189-190, 192, 234-235,241-242, 244, 
292 

Crystallize filter 242- 243 
Cube spin 233 
direct 135-136, 149-150 
dissolves 91- 94, 154-156, 189-192, 

219-227, 234-235,24 1-244, 400-401 

EITects dialog box 234 
Fill Transparent option 268 
funnel 93, 398, 400 
incomplete transitions 234 
increment.a1 progressions 241 , 243, 486 
layedng transparent clips 292 
Mesh filte r 240-241, 289 
Mosaic fil ter 240, 291- 292 
Pan Zoom fil ter 273, 275, 277, 279, 285 
Pointi lize fi lter 242, 273 
progressive-effect fi lters 239- 240, 484, 490 
push 187, 189,232- 233 
PZR filter 278-281, 284 
RGB key 252 
Ripple filter 239 
Sharpen filter 238, 274 
Spherize filter 243-245, 292 
tweening 274, 278, 282, 493 

Special Effects window 55, 91, 93, 135, 154, 
156-158, 187, 189 

Specu·um of in teractivity 451 
Spherize filter 243-245, 292 
Spielberg, Steven 163 
Static 

filte rs 239 
morphs 286, 290-291 
resizing 264 
shots 27- 28,35-36,38,42, 337,361 

Steadicam Jr. See Cinema Products Steadicam Jr. 
Steady shots 332 
Step Backward button 18-20, 126-127 
Step Fonvard button 18, 20, 79, 126, 129, 131 
Still images 13, 47-48, 87, 223, 286, 290, 423, 

439, 442,449, 463-464 
Sting, The 319 
Storyboard view 66-67, 69, 277 
Storyboards 163, 492 
Sun guns 371 
Sunl ight 364-365, 368-371, 376-380, 382 

as a fill light 378 
as a key light 377 

Sunlit backgrounds 379 
Superimpose controls 254 
Superimposing images 59, 67, 95, 225-235, 

246-255,260-261,265-269,281,400, 
446-448,493 
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SuperMac Technologies 78, 409 
Digital Film 23, 432-433, 497 
VideoSpigot, VideoSpigot Pro 23, 45, 78, 

432 
Swish pans 224, 361 
Switchers 396, 401-402, 489, 492 
Synching audio with video 13-16, 68-86, 

149-150, 270,283,291,308-317,432,492 
Syquest media 435 
System 7 12 
System requirements 11-12 

T 
Takes 491 
Talking heads 123-124, 161, 224 
Talking to camera 331, 341-344 
Thousands of Colors option 416-418 
Three-quarter shots 31, 493 
Threshold effects 254, 273, 283 
Thumbnails 56-60, 66, 72, 78-79, 83, 87-89, 

126, 150,493 
Tilts, camera 27, 35-38, 40, 44, 178-179, 290, 

341,353,360,423,469-470, 480,493 
Time ruler 59, 61, 75, 80-81, 91, 129-130, 150, 

157, 187,191, 194,243,310,315,491, 493 
Time view 66-67,277 
Time-unit selector 59, 61, 493 
Timecode 138, 387-394,399-400,405-408, 

428,430,479,483,488,493-494 
adding to QuickTime movies 388, 390, 

394,406-407 
address track 4 79 
ad van rages of 138-140 
drop-frame 407-408,483, 488,493 
generators 390 

Timelines 49,51-67,71-93, 127, 130-133, 
193,243-244,308,392- 399,493 

Tides 90,95, 174,260,266-267,269,292, 
396,400,405,410 

Tonal ranges 333-334, 363, 370, 427 
Tracking shots 27, 42-44, 360 
Training applications 325, 41 1, 442, 450-451, 

456,466-467 

Transcripts 125, 137, 139, 141-143 
Transitions 69-70,88-97, 119, 135, 178-192, 

203, 219-224, 232-241, 261-263, 271-281, 
287-291, 395-405,449, 464,491,500 

Transparency 67,246-251,253-254,257, 
261,266-269 

Transparent fill 260, 265 
Treatments 162,165-166,196,437,439,493 
Tripods 27,30,33,42-43,171,327- 328,332, 

469-470. ~82,485 
Tungsten lighting 368-369, 378 
Tweening 274,278,282, 493 
Tw~shots 32-33, 110-111, 141- 142, 144, 

347- 348,493 

u 
Universal images 211 , 215 

v 
VCRs 23-24, 225 
Verite editing style 360, 493 
Vertical 

frame size 278 
interval timecode 494 
offset 276, 285 

Vertigo 361 
Vertigo shots 361 
VHS format 427-428 
Video 

captures 23-24,425-430,432-434, 
444-4 5 

clips 47r 71 
compressjon 14-15, 266, 388, 402, 408, 

41 3,4~6,469 
compress rs 14, 416-418, 423, 435, 438 
equipme~ 3, 429 
producti 3-4, 295, 326-327, 363, 368, 

385,4 4,441,476, 480 
special elcts 231-293 
window 15, 19, 414-415, 446-447 
editing te hniques 1, 3-9, 16-24, 28-44, 

47- 70,,72-90, 101-121, 399-412 
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Videodiscs 439, 442, 468-469 
Videol.ake Ltd. VideoFusion 231, 238, 240, 

271- 276, 279,281- 282,286-287,290-292, 
475,483-484,493,497,499 

Videotape formats 388, 404-405, 411 
Viewfinder 330-331, 360, 380, 480, 485 
Visual storytelling 3, 8, 54, 101-122, 199,226 
VJTC 406, 494 
Voice-ove r (VO) 168-169, 174-175, 180-186, 

190-192,194,225,299,301 ,465,494 

w 
Walking shots 42-43, 358 
V.'hite balance 327, 369, 380 
Who Framed Roger Rabbit? 271 
Wide shots 140-141, 204, 206, 344-346, 487, 

494 
Wiggle cam 362 
Window sizes 15, 19, 63, 173,277,414,427, 

429,436 
Wipes, as special effects 219, 223, 235- 238, 

272,400-401,479,492 
Work area, Adobe Premiere 61-64, 81-95, 

127, 135-136, 146, 150-158,233-263,316, 
323,494 

X 
X-Axis Spin option 280 

y 

Y-Axis Spin option 280 

z 
Z-Axis Spin option 280 
Zooming 28, 30, 32- 34, 38, 40-42, 75, 93-94, 

141-144,222-223,259-265,275-280 
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Other Books Available from 
Prima Publishing 

PageMaker 4.2 for the Mac: Everything You Need to Know 
William B. Sanders 
This is the one book every PageMalw user should have! 

William B. Sanders, author of more than 25 computer books, is your guide every step of 
the way as you go from installation to final output with version 4.2 of Page:Maker for the 
Macintosh. Clear examples and tho ughtful explanations teach you how to use 
PageMaker painlessly and creatively to produce professional results. You will learn valu­
able u·icks and shortcuts and find out how to avoid common u·aps that the manuals 
don' t mention. 

Among the many topics covered are: 

• Installing PageMaker on your Macintosh 
• Manipulating text and graphics 
• Laying out pages and using fon ts for best effect 
• Printing 
• Separating colors 
• Using System 7 tools 

In addition to understanding how PageMaker 4.2 works with System 7, you will also 
learn the basics of PageMakers 's script language. Whether you are new to PageMaker, 
upgrading from an earlier version, or just getting to know System 7, this book will prove 
invaluable. 

William B. Sanders has written more than two dozen computer books, with combined 
sales approaching a million copies. He is the author of the best-selling PageMaher 4. 0 for 
Windows: Your Complete Guide (Prima, 1991) and coauthor (with Craig Danuloff) of 
Advanced PageMaker 4.0 for Windows (Prima, 1991) . 

274 pages $19.95 
7 3/ s" x 9 1/ 4" Paperback 
1-55958-239-1 Available now 



SuperPaint 3: Everything You Need to Know 
Gia L. Rozells 

d. 

Easy to Use, Step-by-Step Instmctions Get You Working Fast! 
Wh ether you 're a novice or an experienced Macintosh ar tist, whether you ' re com­
pletely new to SuperPaint or upgrading from an earlier version, this is the book for you. 
Hands-on tutorials and step-by-step instructions get you started with SuperPaint quickly 
and easily. A variety of art proj ects guide you through the fundamentals, teaching you 
everything you need to kn ow to produce finished , professional artwork-in black and 
white and in full colo r! 

In Supf!IPaint 3: Everything You Need to Know, you' ll see graphic demonstrations of the 
effects that can be created with every painting and drawing tool and command. You ' ll also 
see the powet-ful effects that can be created with the Paint and Draw layers. Learn how to: 

• Design logos, letterheads, and business cards 
• Produce presentation graphics for slides and transparencies 
• Create flyers using varied text effects 
• Use color effectively, as demonstrated in eigh t full-color pages 

With growing sophistication you will be able to take advantage of all that SuperPaint 
has to offer. You will also find a gallery of works created by accomplished Super Paint 
artists-works tha t will stimulate your imagination and give you ideas for new ways to 
use SuperPaint! 

Gia L. Rozells is the president of Sirius Technologies, Inc., a UNIX/ X Window system 
software develo pmen t company based in San Diego, Californ ia. She has au thored 
numerous articles and seven books on popular hardware and software products. 
306 pages $24.95 
7 3/ s" x 9 1/ 4" Paperback 
1-55958-098-4 Available now 



Desktop Publishing Sourcebook: Fonts and Clip-Art for 
the Macintosh I 
J ami Lynne Borman 
The Most Comprehensive Sourcebook for Fonts and Clip-Art for the 
Macintosh! 

This sourcebook for desktop publishers who are working on the Macintosh lets you 
know what typefaces and clip-art illustrations are available, shows you how they look, 
and tells you where to get them. Also included is valuab e advice on selecting and using 
fonts. T his invaluable and compre he nsive resource sho uld be included in every 
designer's bookshelf. 

"The develapment of new technologies has allowed us to make e7ormous strides in the way page 
design is produced. And yet, while desktop publishing is a phmse on eve1yone 's lips, it's a process 
that's much easier said than done. By themselves, PageMaker, Qy,ark, Microsoft Word, ar 
WordPerfect do not a designer make! Beginning and veter·an desktop publishers ali/{e need clearly 
written, informative, and authoritative infarmation about what fonts and clip-m·t are available, 
how to get thern, and finally, how to use them. That's where ]ami D)'nne Borman's book comes in, 
offering ample guidance as well as the 1TWSt complete sources for samples. No longer will you have 
to wonder how fTC Cleaiface differs from Scartoon Bold. And considering the price of some of these 
font pachages, the srnall investment you make in a book like this will surely provide significant 
1-etU?ns. I highly recommend this book as an invaluable tool to ~ll desktop publishers who want to 
get the most out of the available software. " .I 

-Neil J. Salkind, BestSelling author, The Big Mac Book 

Jami Lynne Borman is the owner of Instruction Write rs, a company specia lizing in 
preparing training materials and documentation for major computer manufacturers. 

394 pages $24.95 
7 3/ s" x 9 1/ 4" Paperback 
1-55958-032-1 Available now 



The Visionary Leader 
Bob Wall, Robert Solum, and Mark Sobol 
Quit Searching f or Excellence and Pu t Your Vision Into A ction! 
Whether you are a corporate president or a group manager, your effectiveness 
as a leader will be measured by your ability to: 
• Create a cohesive and inspiring vision for your organization 
• Communicate that vision to your team 
• Deal with dissenters fairly and tum them into team members 
• Stick with the vision in the face of adversity 
• Change the vision subtly when needed 
• Continuously build participation, handle conflict, and empower employees 
• Keep the visio n a permanent part of the company - not a "plan of the month" 
Bob Wall is presiden t of Bob Wall and Associates. Focusing on the cultural side of orga­
nizati o ns, h e wo rks to en able people to bette r understa nd and resp o nd to th e 
interpersonal challenges of leadership, teamwork, quality, and service. 
Robert S. Solum and Mark R. Sobol are the principals of Vision In Action, Inc. Their 
experience spans 15 years of consulting in a wide variety of service an d manufacturing 
industries. They specialize in researching, developing, and implemen ting management 
systems that increase the speed and ease of organizational change. 
237 pages $22.95 
5 IN'x 8 112" Hardcover 
1-55958-163-8 Available now 

The Wealthy Barber 
David Chilton 
Thanks to The Wealthy Barber, Financial Planning Need No L onger 
Be a Hair-Raising Experience! 
Written as a fast-paced story set in Home town, USA, the book tells how Roy, a quietly 
wealthy small-town barber, combines simple concep ts, common sense, and an insigh t in 
human nature to reshape the shaggy financial affairs of his barber shop patrons. And 
he does this not by badgering them abou t budge ting, but by showing them practical, 
easy-to-implement guidelines that anyone can use to become financially independent. 
With unique clarity, The Wealthy Barber makes the normally intimidating subject of finan­
cial pla nning understandable, readable, and immense ly e nj oyable for a ll. More 
importantly, it can help anyone who reads it, regardless of income, to start immediately 
on the road to an exciting financial future. 

David Chilton is the president of Financial Awareness Corporation, a consulting fi rm 
that specializes in teaching financial planning techniques through employer-sponsored 
seminars. He is a frequent guest on national TV and radio shows and a much sough t­
after speaker. He lives in On tario, Canada. 
200 pages $19.95 
6" x 8 3/ 4" Hardcover 
1-55958-09~ Available in May 



V for Victory: The Utah Beach Battlebook 
Ed Rains and Jim DeGoey 
Get the Ultimate Insiders Book, Coauthored by the Game's Designer! 
Readers learn the guiding thoughts behind the game's design, gain insights into how it 
works, and, most important of all, find valuable strategies for winning! Here are just a 
few of the features wargaming enthusiasts will enjoy: 

• Detailed game-play strategies 
• Hidden features 
• Combat results tables 
• Full-page graphs with logarithms 

Ed Rains has teamed up with military history researcher Jim DeGoey to provide the 
reader with rich descriptions of the historical context of ~e game. Military buffs won't 
want to be without this fact-filled, visually exciting guide to this popular historical game. 

352 pages $19.95 
7 3f s" x 9 1/ 4" Paperback 
1-55958-154-9 Available in May 

SimLife: The Official Strategy Guide 
Ken Karakotsios and Michael Bremer 
Perform Genetic Engineering in Your Own Home! 

SimLife is the first program available that gives you the power to create and evolve life 
on your very own computer screen! The essential book for all you electronic biologists 
who want to delve into how nature can work, this book will help you use SimLife to its 
fullest, whether you want to design and rule rain forests, prehistoric earth, or alien 
worlds from the depths of your imagination. Written by the game's creators, this book 
lays out all the necessary scientific background to get the most out of SimLife, both as a 
game and as a genetic laboratory. Inside, you will discover: 

• Where to find hidden controls, features, and menus 
• Loads of details on how to succeed in the Scenarios 
• The "how and why" of the simulation models 

Ken Karakotsios is the designer and principal programmer of SimLife. Michael Bremer 
is the author of the SimLife manual; he writes technical 1 anuals and creative material 
for Maxis. 

368 pages 
7 3/ s" X 9 1/4'' 
1-55958-190-5 

$19.95 
Paperback 
Available Now 



Prince of Persia: The Official Strategy Guide 
Rusel DeMaria 
Inside secrets of Prince of Persia and Prince of Persia 2 revealed !Jy the 
creators of the game! 
Broderbund's Prince of Persia is one of the most popular and enduring games for both 
computer and video consoles. The recipient of many awards, the Macintosh version 
recently won the coveted Eddy award from MacUser Magazine. Prince of Persia: The 
Official Strategy Guide is the only source of information direct from the game 's devel­
oper, Jordan Mechner. Mechner has collaborated with the author to bring you 
complete walkthroughs of both games, with plenty of detail on how to succeed at these 
very tricky games. Every secret is revealed! Every puzzle solved! In addition, DeMaria 
reveals, for the first time anywhere, the real story of the Prince and how he came to 
Persia! All Prince of Persia fans will want this book, which also contains original fantasy 
artwork by the renowned artist,JeffMenges. 

Rusel DeMaria is the Creative Director of Prima's Secrets of the Games series and 
author or coauthor of many books, including Ultima: The Avatar Adventures (Prima, 
1992). 

200 pages 
7 3/ s" x 9 1/ 4" 

1-55958-373-8 

$14.95 
Paperback 
Available now 



Marvelous Mac Games 
Bob LeVitus 
This Is an Incredible Collection of 15 Games, Representing Almost 1500K 
of Mindbending, Action-Packed FUN! 
All but one of these games are shareware. From hundreds of games available in this for­
mat, Bob and his panel of experts chose only the most exciting, proven, and popular 
gems available- THE BEST OF THE BEST! For roughly $1.66 per game, less than the 
cost of downloading a game from an online service, you can now try each of them. And 
there are no time-wasting "dogs" here! Of course you also get this handy book, filled 
with detailed information, illustrations, and strategies for mastering each game, all 
explained by Bob in his inimitable style! 

What kind of gan1es are included? We believe you 'll become hooked on all of them, 
including: 

• COLUMNS and DROPER-In the Tetris® tradition, here are two easy-to-learn, dif­
ficult-to-master, extremely addicting games. 

• CONTINUUM- A challenging, fast-paced, arcade-style space game that places you 
at the contro ls of a highly maneuverable spaceship as it dodges hostile planets. 

• SCARAB OF RA-A game ofinu·epid archeology- your mission is to explore the 
great pyramid of Ra. Dozens of explorers have tried, none have returned ... ! 

• DARTS and MAC PONG-Like having an English pub and a championship ping 
pong match inside your Mac. 

• FLIP IT and MACPENTE- Two board games that challenge players to think ahead 
and concentrate like mad. 

• GLIDER-An arcade style game that lets you maneuver a paper glider through 15 
fiendishly designed rooms ... beware of those candles! 

Plus KLONDIKE, VIDEO POKER FOR FUN, THE 10-TILE PUZZLE, FLIPPER, GOB­
BLER, and NUKE SNAKE! 

112 pages $24.95 
6" x 8 3/ 4" Paperback with 3112'' disk 
1-55958-135-2 Available now 



Prima Computer Books 

Available Now! 
WINDOWS Magazine presents: Access from the Ground Up 
Advanced PageMaker 4.0 for Windows 
Desktop Publishing Sourcebook: Fonts and Clip Art (IBM-PC) 
Desktop Publishing Sourcebook: Fonts and Clip Art (Macintosh) 
DESQview: Everything You Need to Know 
DOS 5: Everything You Need to Know 
WINDOWS Magazine presents: Encyclopedia for Windows 
Excel 4 for Windows: Everything You Need to Know 
Excel 4 for Windows: The Visual Learning Guide 
Harvard Graphics for Windows: The Art of Presentation 
Lotus Works 3: Everything You Need to Know 
Microsoft Works for Windows By Example 
NetWare 3.x: A Do-It-Yourself Guide 
Novell NetWare Lite: Simplified Network Solutions 
PageMaker 4.0 for Windows: Your Complete Guide 
PageMaker 4.2 for the Mac: Everything You Need to Know 
WINDOWS Magazine presents: The Power of Windows and DOS 

Together, 2nd Edition 
Quattro Pro 4: Everything You Need to Know 
Smalltalk Programming for Windows (with 3112" disk) 
Super Paint 3: Everything You Need to Know 
Windows 3.1: The Visual Learning Guide 
Word for Windows 2: The Visual Learning Guide 
Word for Windows 2 Desktop Publishing By Example 
WordPerfect 5.1 for Windows By Example 
WordPerfect 5.1 for Windows Desktop Publishing By Example 

$19.95 
$27.95 
$24.95 
$24.95 
$22.95 
$24.95 
$29.95 
$24.95 
$19.95 
$27.95 
$24.95 
$24.95 
$24.95 
$24.95 
$19.95 
$19.95 

$24.95 
$19.95 
$39.95 
$24.95 
$19.95 
$19.95 
$24.95 
$24.95 
$24.95 



To order by phone with Visa or MasterCard, call (916) 786-0426, Mon.-Fri., 9-4 
Pacific Standard Time. 
To order by mail fill out the information below and send with your remittance 
to: Prima Publishing, P.O. Box 1260, Rocklin, CA 95677-1260. 

Quantity Title Unit Price Total 

Subtotal 

7.25% Sales Tax (CA only) 

Shipping* 

Total 

Nrune --------------------------------~--------------------

Street Address 

City State__ Zip __________ _ 

Visa/ MC# Exp. _____ _ 

Signarure ______________________________ -+--------------------

* $4.00 shipping charge for the first book and $0.5 for each additional book. 



c 0 M p u T E R 8 0 0 I< s 
u.s. $24.95 MACINTOSH/MULTIMEDIA 
U.K. £22.95 Net 

Unleash Your Visual Creativity! 
Includes 
Version 1.5 

Discover the cinematic elements exploited by filmmakers from Chaplin to Spielberg 
to create your own effective, professional multimedia presentations! OuickTime: 
Making Movies with Your Macintosh explains the workings of OuickTrme -
the digital-video standard developed by Apple Computer - along with the 
crafts of movie making and editing. 

Drawing upon his extensive experience in the video and multimedia industries, 
author Robert Hone reveals the tricks of the trade, including how to: 
• Integrate audio and video in business presentations 
• Combine animation and live action in product demos 
• Incorporate special effects to add zing to your video sequences 

In addition, you learn valuable production techniques, such as dialog cutting, 
rotoscoping, blue screening, audio mixing, com positing special effects, and more! 
Throughout, Hone demonstrates the use of Adobe Premiere, DiVA VideoShop, 
and Videolink VideoFusion to edit and produce exciting OuickTrme movies. 

But thats not all! You also learn the theories behind communicating effectively 
in the visual world, including: 
• The grammar of video editing - how to fabricate a reality for the viewer 
• The power of images in a montage - how to mix images to create 

compelling, impressionistic sequences 
• The method of conceptual compression - how to use a few images to 

tell a larger, more complex story 
-

Throughout this lavishly illustrated book you are shown examples of camera 
setups, storyboards demonstrating sequences of shots, and screen shots. 

Robert Hone has many years of experience as 
a documentary film producer, director, and writer 
for corporate clients and PBS. He also designs 
multimedia products for museums. 

User Level: Beginning to Intermediate 
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