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Disturb the peace. Tranquility is highly overrated. Earsplitting high 

SoundSticks speaker system, is most definitely not. For more seismic details 

H A Harman International Company. ©2000 Harman Multimedia. Harman Kardon and SoundSticks are trademarks of Harman International. Toll-free 877-266-6202 



idelity sound, like the kind you'll get from our new 40-watt, USB-enabled 

:heck out www.harman-multimedia.com. harman/ kardon 

Cirde 3 on cord or go to www.mocworld.com/getinfo 
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Readers respond. 
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ANDY IHNATKO It's nice to 
return to those old board 
games once in a while-on 
your Mac. of course. 
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DAV ID POG UE Is the fear of 
piracy getting in the way 
of progress? 

Buzz 

26 Macs in Playboy; comic-book 

artist Scott McCloud; iSmell; and 

joesparks.com, home of 

Radiskull. 
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SCOTT LOVE Transform 
File Maker Pro's generic 
databases into customized. 
automated powerhouses with 
the ScriptMaker feature . 
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Learn how XPress can handle 
everything from warping 
letters to filling them with 
pictures and words. 
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prints and turn them into 
functioning sites. 
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Netscape mail into Eudora. 
burn CDs. and install Sher­
lock plug-ins with ease. 
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CHRISTOPH ER BREEN 

Whether or not you plan 

to switch to OS X, you can 
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Mac look and act the way 
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for customizing your 

operating system 
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Go Beyond iMovie 

GALEN FOTT 

Apple's iMovie is an 

excellent program, but 

what happens when 

you want to take your 

moviemaking to the 

next level? Macworld 

looks at three pro­

grams that lie between 

iMovie and the $1,000 

Final Cut Pro to help 

you find the best 

digital-video editing 

program-or pro­

grams--,-for your needs. 

50 

Far Out, Man 

Let the charismatic 

characters on 

Macworld's three 

February covers 

inspire your artsy, 

workaday, or 

lechno aesthetic. 

Macworld's Flash 5 

Expert Guide 

PHILLIP KERM A N 

Don't slave over your 

Web animations . Our 

complete guide lo 

Macromedia Flash 5 

will help you take 

advantage of new 

features that let you 

work smarter and faster. 

60 
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ometime on the evening of 

January 8, 2001, Macworld 

will reveal the names of 

the 30 best Macintosh 

products of the year, the 

ANDREW GORE search engines. And frankly, 

none holds a candle to Google. 

In my mind. the real test of a 

search engine is the telepathy 

factor: how often does it give me 

what I want on the first page of 

my search, when even f'm not 

really sure what I' m looking for? 

It's scary just how often Google 

gets it right the first time. 

recipients of our annual Editors' 

Choice Awards. Selecting Eddy 

winners is a long and arduous 

process, in which the best minds 

at our disposal and the only inde­

pendent testing lab in the Mac 

market work for months to deter­

mine which-among the hun­

dreds of products that shipped 

The 
Andy 

Awards 
The Oldie but Not Moldy Award 

The winner is: SonicBlue's Rio 

500 MP3 player. There's nothing 

more annoying than that feeling 

in the past year-are the best of 

the best. You can see right now 

who's been nominated at www 

.macworld.com/subject/eddy/. 

A SCIENTIFIC SURVEY 
OF ONE MAN'S 

FAVORITE PRODUCTS 

you get when the state-of-the­

art computer you bought just 

six months ago is now ready to 

be put under glass a t the Smith­

sonian. Besides death and taxes, Because so many products are 

evaluated and found want­

ing, it truly is an honor 

just to be nominated. 

And keep an eye on that 

URL: as soon as the 

awards are handed out. 

we will post the names of 

the lucky few to receive 

a golden statue. 

The Eddy Awards are a sur­

vey of editorial preference. But with 

the support of the Macworld Lab and 

the 30-plus editorial experts who partici­

pate in the process, the result you get is 

as close to scientific as possible. And that's 

great. But it does leave one small hole: What 

are our personal preferences? What products do 

we use to sate our own Mac lust. and why? 

That's where the Andy Awards come in. Like 

the Eddys, these prestigious awards are also based 

on a survey of editorial preference. It's just that 

it's only one editor's preference- mine. 

So without further ado. let me present the 

Andy Awards. 

The Amazing Kreskin Award 

The winner is : Google (www.google.com). 

I will admit to being a bit prejudiced on 

this one. as I was a beta tester for Google for more than 

a year before it was released to the public. However, I 

got to be a tester because I've used so many Web-based 

obsolescence in techno-

logy is the only thing 

you can't avoid. That's 

why I was so pleased 

when it turned out that 

my Rio 500 (one of the 

very first they made) 

wasn't rendered obsolete 

when the Rio 600 shipped­

and its value was even 

enhanced: my original Rio has 

twice the built-in storage of its shiny 

new sibling! 

The We Know Better Award 

The winner is: the Apple Pro Mouse . Yes, 

it's optical; yes. it looks cool: and. yes. it's not 

round. All good reasons to like the new Apple 

mouse. but not quite enough to earn it an Andy 

Award. No. the reason I'm honoring the new 

mouse is this: For years users have been begging 

Apple for a two-button mouse. So what does 

Apple do? Ship the world's first no-button mouse! 

The Devil Made Me Do It Award 

The winner is: Diablo II. Let's be honest­

we all know playing video games takes 

us away from the important things 

we should be doing. But we don' t care; 

we want to be corrupted. When it comes to products 

designed to corrupt us. what could be better than a 

continues 
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I'd rather create clocks than invoices. 
If I wanted to keep books all day, I'd have been an accountant. 

MYOB software is the simplest, most powerful , most complete 
solution for managing my company on the Mac, from the day to day 
to the bottom line. 

Antique frames. Quartz movements. That's my business. 
MYOB software works for me. 

Circle 171 on card or go to www.macworld.com/ getinfo 



BREAKTHROUGH STUDY REVEALS 

STARTLING NEW DATA : 

PEOPLE AREN'T THE SAME SIZE. 

Most furniture is built around 

the average person. But, darn, 
we've never met one. So we build 

workstations to fit you - your legroom, 

your reach, your equipment. To learn 

more about our sized-to-fit AnthroCarts, 

lifetime warranty and passion for 

service, visit our website. It's more 

fun and comprehensive than your 

average trip down cyberspace. 

A:\. 
AN1lRJ 

TECHNOLOGY FURNITURE• 

AVAILABLE AT: 

WWW.ANTHRO.COM 
or 1-800-325-3841 

See us at Macworld San Francisco, booth #2007 
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Think Storage 
(then think lots of storage for lots of users) 

1.87].283-9273 • 1.650.32'].8600 • www.3ware.com 

Introducing the first Ethernet SAN for 
the Mac, the 3ware NSU. The Network 
Storage Unit delivers consolidated, 
scalable storage that can be accessed by 
all your MAC users. Now you can keep 
all your data online - not stored on CD's, 
Zip cartridges or tape. From 240 GB to 
terabytes if you need it, the 3ware NSU 
provides high performance, reliable storage 
that's easy to install and manage. 
What could be more simple? 

6) 3ware 
©2000 3ware, Inc. All rights reserved. Products mentioned herein may be trademarks of their respective companies. 



Think this is the only way to 

make project scheduling easy? 

Think again. 

Circle 84 on card or go to www.macworld.com/getinfo 
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Theres alvvays room 
for Belkin. 

Go ahead. With USB hubs and accessories from Belkin, you can have everything you want­
deliciously fast transfer speeds, delectable connectivity options, savory styles, and the sweetest colors. 

We've got a range of USB treats for every computing environment and appetite. 
Try the petite Pocket Hub or go all the way with the tall stack of the BusStation™. 

You'll keep your connections handy without bursting your desk space at the seams. 
In fact, you may end up with more. So indulge without guilt-there's room. 

belkin.com 

Belkin Components • 310.898.1100 • Fax 310.898.1111 • Compton, CA · Atlanta, GA · United Kingdom• Holland 
All rights reserved. All trade names are registered trademarks of respective manufacturers listed. a:>2000 Belkin Components. 20AD339 

Circle 64 on card or go to www.macworld.com/getinfo 



Circle 134 on card or go to www.macworld.com/ getinfo 

16 February 200 1 www. macworld .com 

Macworld 
HO W TO C ONT AC T M A C WO R LO 

Subscription Information and Se rvices 
Phone 800/288-6848 or 

U.S. Mail 

World Wide Web 

E-mail 

fa, 

Subscriptions 

B50/ 6B2-7624, from the United Stoles 

ond Conado 

303/604-7445, from all other locations 

Macworld Subscription Services 

P.O. Box 54529, Boulder, CO 80322-4529 

(Include o moiling lobel with correspondence. ) 

http ://service.mocworld .com (for service) or 

http://subscribe.mocworld.com (lo order) 

macworld@neodola.com 

(Send your full name and the address at which 

you subscribe; do not send attachments.) 

850/683-4094 , from the United Stoles 

and Canada 

303/604-05 18 , from a ll other locations 

The one-year (12-issue) subscription rote is S34 .97 in the United Slates 

and SS4 .97 for all other countries. The rote for a one-year (12 -issue) 

subscription with the monthly CD-ROM is SS4.97 in the United Slates 

and S74 .97 for all other countries. Checks must be made payable in 

U.S. currency lo Mocworld. Please allow 3 to 6 weeks to receive your first 

issue or for changes to be mode to on existing subscription. 

Back Issues of Macworld 
Back issues (subject lo a vailability) a re SB per issue for U.S. delivery($ 12 

outside the Un ited States); prepayment in U.S. currency to Macwarld is 

required. Send check or money order to Bock Issues, Macworld, P.O. Box 

53 131, Boulder, CO 80322-313 1. 

Re prints and Pe rmissions 
You must have permission before reproducing any material from 

Mocworld . Write lo Macworld, Reprints and Pe rmissions, 301 Howard 

St. , 16th FL , Son Francisco, CA 941 OS; include o phone number. To 

order reprints of your company's editorial coverage, coll Reprint 

Management Services at 7 17 / 399· 1900; fox 7 17 / 399-8900; e-ma il 

soles@rmsreprints.com. 

Malling Lists 

We periodica lly make lists of our customers available to mailers of goods 

and services that may interest you. If you do no! wish lo receive such moil· 

ings, please write to us at Macworld, P.O. Box 54529, Boulder, CO 

80322-4529. Pleose include o copy of your moiling label. 

Macworld on Microfilm 
Macworld is available on microfilm and microfiche from UMI, 300 N. 

Zeeb Rd., Ann Arbor, Ml 48106- 1346; 734176 1-4700. 

Macworld Editorial 
The editors of Macworld welcome your lips, compliments, or complainls. 

Stories and product reviews from post issues con be located al www 

.mocworld .com. We a re unfortunately unable to look up stories from 

post issues; recommend products; or diagnose your Macintosh prob · 

lems by phone, e-mail, or fox . Contact Apple toll-free ot 800/ 538· 

9696, ext. 500, for information on user groups in your a rea. 

Our offices ore located a t 301 Howard St., 16th Fl., San Francisco, CA 

94 105; 415/243-0505, fax 415/442-0766. 

LE T TE RS T O TH E ED I T O R Dired all comments and suggestions 

regarding any aspect of the magazine to letters@mocworld .com. Due to 

the high volume of mail received, we can't respond personally lo each 

letter. We reserve the right to edit oll submissions. All letters published in 

Mocwor/d or Macworld Online become the property of Mac Pub lish ing. 

M A c 9 1 1 Send your questions or lips on how to use Moc computers, 

peripherals, or software to Macwar/d, Mac 911, 301 Howard Street, 

16th Floor, Son Francisco, CA 94105; fox 415/ 442-0766; or e-mail 

moc91 l @mocworld .com. Please include your name, address, and tele· 

phone number. To shore tips and discuss M?c problems with other Moc 

users, visit the Mac 911 Forum (www.macworld.com/subjecl/ mac911 ). 

M A CWORL O EX P O As the flagshi p sponsor of Mocworld 

Conference and Expo, Macworld encourages all subscribers to attend 

this exciting biannual industry event. For more information about regis­

tration, exhibitor lists, conference schedules, dotes, and much more, 

please visit www.macworldexpo.com. 



r 
What inspires the pictures 

that inspire? 

L 

OLYMPUS® 



















iBOOK VERSUS POWERBOOK 

Battle of the Books 

News, 
Views, and 
Chatter 
from the 
World 
of Macs 

26 Februa ry 2001 www. macworld .com 

A 
t first glance. it looks like an 

obvious mismatch. Comparing 

Apple's professional-end 

PowerBook to the consumer-friendly 

iBook? That's like Mike Tyson step­

ping into the ring with TV's Urkel. 

But before you write off the 

iBook' s chances in a laptop show­

down. consider recent changes Apple 

has made to its portable products . 

While new PowerBooks are rumored 

to be in the works. the 400MHz G3 

PowerBook currently shares many fea­

tures with the iBook SE-64MB of 

installed RAM. a 1 OGB hard drive. 

FireWire support. and a DVD-ROM 

drive. The difference? The iBook SE 

packs a greater processing punch­

a 466MHz CPU-at a lower price. 

It costs $1.799-$700 less than the 

$2.499 PowerBook. 

So ifs the iBook in a walkover. 

right? Sure ... if processors and 

price tags are your only criteria. 

The showdown 
is a closer 

contest than you 
might imagine. 

But those aren't the only things 

to look at when you're choosing 

between an iBook and a PowerBook. 

What you plan on doing with your 

laptop is just as important. After all. 

what good are 66 extra megahertz 

or 700 saved dollars if the machine 

you buy doesn't meet your needs? 

We had the iBook and Power­

Book face off in eight categories. 

from the technical to the aesthetic. 

We looked at how fast each lap­

top was. how much each machine 

weighed. and even how much 

screen real estate each had to 

offer-the sort of things Mac users 

should consider when choosing 

a portable machine. 

Turns out the Iron Mike-Urkel 

showdown is a closer contest than 

you might imagine.-PHILIP MICHAELS 

More Info: 
www.macworld .com/subject/portables 

Macworld .com has the latest information 
on Apple's portable products. 







MACS AT WORK FROM THE LAB 

WWF: Putting the Mac 
in Smackdown · 

Increasing Your 
Word Power 
Mac users still mutter under their breath about 

Microsoft Word 6, the memory-hogging word pro­

cessing program that was slower than a Richard 

Marx ballad. Macworld Lab ran the software on a 

typical computer from the Word 6 era-a Power 

Mac 7600/132-and found, not surprisingly, that 

its performance lagged significantly behind Word 

200l 's on a 400MHz iMac. But stick Word 6 on that 

iMac, and you'll see speeds comparable to the 

latest version of Word. It looks as though Word 6 

was a fine application-all it needed to run prop­

erly was a computer that wouldn't be invented for 

another six years. 

The glitter-suited behemoths 

of the World Wrestling Fed­

eration are out to choke-slam 

the Web. Clips of wrestlers 

ruling the ring have made 

WWF.com the Web's third­

largest streaming-video site, 

DBP Webcast Track says. 

The WWF' s Stamford, 

Connecticut. offices are pre­

dominantly PC. But the 

six Macs in the new-media 

department created most 

of the WWF's Web pages. 

Using Macromedia 

Dreamweaver and Adobe 

Photoshop and Illustrator. the 

designers update page's to 

reflect the action in the ring. 

The greatest challenge, New­

Media Creative Director Paul 

Magliari says. isn't portraying 

wrestlers such as The Rock; 

it's making sure the WWF' s 

female grapplers appeal to 

a male-dominated audience . 

After all. how do you make 

Trish Stratus strong enough 

for a tough guy but tender 

enough for a lonely tough guy? 

WWF Vice President for 

New Media Lee Barstow 

hopes for a day when the 

WV{F' s Web sites supersede its 

TV presence. As broadband 

comes online, WWF wants 

to expand its global reach­

currently 150 countries- with­

out worrying about foreign 

broadcast rights . "The story 

lines and the good versus 

evil-it kind of translates into 

any language," Barstow says. 

Wrestler The Kot (rig ht) visits the 

WWF's new- medio depa rtment. 

As does a basic computer 

question: If a wrestler were 

to smash a rival over the head 

with a Mac, would it be an 

iMac or a G4? 

'An iMac," answers 

Barstow. "It would be more 

colorful."-DAVID FERRIS 

WEIRD STUFF 

iSmell? No, You 
Smell, Buddy! 
Strawberry. Grape. Tangerine. 

Old iMac colors? Nope-new 

Mac aromas. Treading the thin 

line between brilliant and 

bizarre is iSmell, a speaker-size 

device that adds a whole new 

dimension to your computing 

experience. Able to mix and 

match elements from a hundred­

scent palette, the iSmell from 

DigiScents (510/208-4300, 

www.digiscents.com) can produce 

thousands of unique odors. 

Savor the aroma of the coffee 

System Start-up Word Count Find and Re place -- 15 22 405 7-11:12 

-DY 10 79 _ ... 
•• 

All times ore in seconds. Test systems were o Power Moc 7600/ 132 and an iMac 
DV 400MHz (2000). Both systems hod 128MB of RAM, Mac OS 9 .0.4 installed, 
and virtual memory enabled.-Macworld Lab testing by Ulyss ls Bravo 

beans you're about to order online. Smell the spent shotgun casings-and your 

opponent's fear-as you play a scent-enhanced first-person shooter game. Due 

for release at the end of 2001, the Mac version of the peripheral should make its 

public debut at January's Consumer Electronics Show in Las Vegas. No matter how 

well it works, it's sure to raise a stink.-GREG KNAUSS 
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Scott McCloud made his mark in the 

comics world with his long-running 

series. Zot! But the two books he's writ­

ten- Understanding Comics (Harper­

Perennial. 1994) and Reinventing Comics 

(HarperPerennial. 2000)-have given the 

comic-book artist wider recognition. "I've 

been on this crazy crusade since 1994 

about comics and computers," says 

McCloud. who now publishes Zot! online 

at wwwcomicbookresources.com. 'Tm 

forever evangelizing this stuff " McCloud 

sees a revolution coming in the comics. 

with computers-and the Mac-playing 

a leading role.- LISA SCHMEISER 

E 
0 
0 • 

PRO F IL E 

Dot-Comics 
Q&A with SCOTT McCLOUD 

Q: What was the "aha! 
moment" for you when it came 

to using computers in comics? 

A: It was gradual for me. I 

bought my first Mac, a Performa 

200, in late 1992, just as I fin­

ished Understanding Comics. I 

wasn't hostile to the idea of mak­

ing comics [on a computer], but I 

didn't think computers were ready 

for it . Then I fe ll in love. I got a 

Quadra not too long after that. 

I gave myself license to play 

around and not try �i�m�m�~�d�i�a�t�e�l�y� 

to turn it into a moneymaking 

venture. I felt play was very 

important-to have fun fi rst, to 

see what happened and not try 

to bend the process to my wi ll. 

Q : What machine are you 

using now? 

More Info: 

A: I've got an old clone, a creaky 

litt le PowerCenterl SO. I've also 

got a PowerBook G3, but it's time 

to upgrade the desktop machine 

as well. 

Q : What differences are there 

between what you used then 
and what you' re using now? 

A: It's a whole different worl d. I 

had a copy of [Adobe] Ill ustrator 

when it first came out, and it just 

couldn't run on the Performa. 

I think the biggest change is in 

Web-oriented tools. GIFmation, 

Fetch- those became very impor­

tant to me. I also became a con­

vert to the idea that connected­

ness is a very important feature 

in computing. The window onto 

the world of my desktop is just so 

radically different. 

; f 
www.macworld.com/2001 / 02/ buzz/ mcdoud .html • 
Find out about Scott McCloud's experiences with 

�~� publishing his comic series lot! online. 
�~�~� 
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Radiskull Hate Buzz! 
He is the Radiskull. He will kill us one by one. Or so says this disembodied. 

toothsome skull. Radiskull and his sidekick. Devil Doll. are the animated stars 

of joesparks.com. the product of Flash artist Joe Sparks's fertile imagination . 

Each episode of Radiskull and Devil Doll features the duo rapping to a heavy­

metal beat and lamenting such evils as snow. fruit. and happy. Radiskull. in 

his own vernacular. "hate happy." But Sparks offers more than a fun Flash car­

toon land. He dedicates several pages to production notes. detailing the hows 

and whys of Radiskull. along with shots of his Mac workstations. Sparks also 

offers Flash tricks and tips, such as how to generate 3-D landscapes. Radiskull 

may not care for any of this-he "hate happy." after all-but that doesn't mean 

you won't get a kick out of it -MATHEW HONAN 
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Medicine For Your Mac 

Nothing can ruin your day faster than a sick and ailing 
computer. And while Macintosh is one of the most reliable 
computers in the world, sometimes things can go wrong. 
That's why we invented TechTool Pro. TechTool Pro is 
the super-utility that can find and isolate almost any 
problem on your computer. No other utility in the world 
comes even close to covering as many aspects of your 
Macintosh as does TechTool Pro. 

But diagnosing computer maladies is only half the battle. 
Besides repairing drives, recovering data and checking 
the health of your Macintosh components, TechTool Pro 
can now help protect you against virus problems and 
software conflicts. TechTool Pro can also keep your Mac 
running at its peak between problems. The program 
optimizes your disk drive to make your computer run 
faster and more efficiently. Our RAM panel even allows 

•••• �~� -MacWorld 1t Aug. 1999 

MacHome im;«• 1999 
Product Awu d 

you to see the inner configuration of your memory 
without needing to open the case. 

Do all these features make TechTool Pro complicated to 
use? Not at all. The MultiTester feature allows you to give 
your computer a full checkup with one click of your 
mouse. TechTool Pro even creates graphic, easy-to-read 
and understand reports. Now you can know the state of 
your computer without having a degree in computer 
science. 

Every day, more and more Macintosh professionals are 
choosing TechTool over other system utilities. In fact, 
even Apple Computer includes TechTool Deluxe with 
every copy of their AppleCare™ Protection Plan. Simply 
put, TechTool Pro 3 is the most complete and powerful 
troubleshooting and repair utility available for your 
computer. Why would you settle for anything less? 

lb 
Micromat Inc. 
800-829-6227 
707-566-3831 

FAX: 707-566-3871 
info@micromat.com 
www.micromat.com 

©2000 Micromat , lnc.All rights reservcd.TechTool is a registered trademark of Micromat, Inc . Macintosh and AppleCare are trademarks of Apple Computer, Inc . 
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What's HOT 
A QUICK LOOK AT THE WORLD OF TECH 

1. Napster releases a.Mac version of its MP3-

sharing software. Expect the subsequent lawsuit to 

lag six months behind its Windows counterpart . 

2 . Steve Jobs vows to have speedier CPUs in 2001. 

"510MHz or bust!" the cocky CEO declares. 

3 . Hackers break into Microsoft's corporate net­

work. After poking around the company's secret fi les, 

the hackers added insult to injury by fixi ng dozens of 

bugs in the Windows 2000 source code. 

4 . The G4 Cube gets nominated for a design 

award from PC Magazine. It faces stiff competition­

the Beige Box fro m Dell, the Beige Box from Gateway, 

and the O ff-White Box from Compaq. 

5 . Despite U.S. woes, Apple's German division 

has its best year ever. The reason? Key lime iBooks 

are now called "Hasselhoff green." 

UPDATED 

• Tax-preparation soft­

ware by Intuit {800/446-

8848, www.turbotox.com): 

Turbo Tax Deluxe-Intuit 

hos dropped the Mocln­

Tax name-adds auto­

mated tax-return features 

that let users automati­

cally download tax infor­

mation from participat­

ing companies and 

financial institutions. 

Turbo Tax Deluxe sells 
for $50. 

• Adobe Premiere (800/ -

833-6687, www.adobe 

.com): Premiere 6.0 

adds extended digital­
video support and one­

step Web-output tools. 

The DV-editing applico-

ANNOUNCED 

• The departure of 

company founder and 

chairman Tim Gill from 

Quark (800/ 676-4575, 

www.quark.com): In 

October, Gill sold his 

50-percent stake in the 

design ond desktop 

publishing software 

company he founded in 

1981. He plans to 

devote his time to 

philanthropic efforts. 

• Certification of Macs 
for E-Business Suite, 

from Oracle (800/ 672-

2531, www.orocle.com): 

Moes with Microsoft 

Internet Explorer, Moc 

OS 9.0.4, and Mac­

intosh Runtime for Java 

lion sell s for $349; exist- can now access Oracle's 

ing users can upgrade for Web-based business 

$149. The software wi ll applications. 
ship in the fi rst quarter 

of 2001. 
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RELEASED 

• New hondhelds from 

Handspring (888/565-

9393, www.hondspring 

.com): The $449 Visor 

Prism features a full -color 

display and o recharge­

able battery. The $299 

Visor Platinum is o foster 

version of Handspring's 

hondheld PDAs. 

• An onalog-to-DV 

converter from Formac 

Electronic (925/251 -

0100, www.formoc.com): 

Formac Studio is o 

video digitizer that 

converts captured video 

and DV lo DV streams, 

and transfers Quick Time 

movies to VHS. At press 

time, pricing hadn't been 

set for the product, 

which was scheduled for 

o December release. 

• A FireWire tape drive 

from Imation (888/466-

3456, www.imation 

.com): The Travan 

20GB FireWire Drive 

comes with Retrospect 

Desktop Backup soft­

ware from Deniz and 

sells for $499.-Compiled 

by PHILIP MICHAELS 

LIGHTS . .. CAMERA ... MP3? 

Not Just for 
Pictures Anymore 
You' re vacationing on a remote desert 

island. You snap a couple of cool shots 

with your digital camera. But there's 

no printer in sight. If you want prints 

of your photos, you' ll have to wait until 

you're back on the mainland-right? 

Wrong-if you have a C211 

digital camera, from Olympus 

(800/ 645-8130, www.olympus.com). 

The $899 digital camera includes 

a built- in Polaroid printer. 

The C211 is just one of several new 

digital cameras that do more than take 

snazzy snapshots. "They' ll probably stop 

calling them cameras at some point," 

says Ed Lee, director of Lyra Research's 

digital-photography advisory service. 

Take the $699 Fujifilm FinePix 401 

(800/ 800-3854, www.fujifilm .com), 

which lets you listen to your favorite 

tunes via an MP3 player while you're 

taking photos. "The goal is to try to 

go after young consumers who are into 

MP3 players and ore looking for some­

thing fun and different," Lee says. 

With the RDC-i700, Ricoh (888/ 

7 42-6410, www.ricoh-usa.com) has 

added interconnectivity to its cameras; 

the RDC-i700 lets you snap pictures, 

check e-mail, send faxes, and track 

stocks. It's currently available in Japan 

for $1,500. A U.S. version should 

debut in early 2001. 

What's next? Keep an eye out for 

digital camera-cell­

phone combos, which 

ore already available 

in Japan. " It may take 

a while to see these 

in the U.S. because 

there is a lot of infra-

structure involved," 

Lee says.-ADELIA CELLINI 
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