




You can fill aTecmar Massfile with all ofthese. �
Twice. �

Great authors need great storage. 
Everyone from Aeschylus to Zola can put 
their thoughts to rest in Tecmar's 
Massfile. 

Like great authors great businesses (or 
soon to be great) need great storage. If 
your business demands the full capability 
of your IBM PC or Apple Lisa, you should demand 
the features of Tecmar's Massfile. 

Mainframe Storage for Micros - access up to 74 
Megabytes from your personal computer. 

Reliability & Performance - with a Tecmar Massfile 
you have the data integrity and reliability normally 
found only in large mini and mainframe computers. 
Massfile is very fast, too. You get a disk drive average 
access time of 35 milliseconds and a data transfer rate 

Fast, accurate backups - make 
backups and archival copies for all your 
important data (up to 0.5 megabytes/sec 
ond) with the built-in streaming tape 
cartridge system. That means backing up 
all 7 4 Megabytes in less than 20 
minutes. 

Easy to use - use your Tecrnar Massfile just like any 
disk on your IBM PC or Apple Lisa. You will find that 
Massfile is ideal for use with Unix, Xenix, networking, 
and/or large data bases. 

All Tecrnar products are backed with a commitment to 
quality and innovation. Protect your investment by us­
ing value-added hardware from Tecmar. For additional 
information contact Tecmar, Inc., 6225 Cochran Road, 
Cleveland, Ohio 44139; (216) 349-0600. 

of up to 1.2 megabytes/second. Circle 14 on reader service card 

Tecmar 
THE POWER BEHIND THE PC �
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Getting Started 
44 Decking Out the Mac’s Desktop 

Gordon McComb 
Conveniently accessible from within 
any application, Macimosh desk 
accessories make your computing 
environment less cluttered and make 
you more productive. 

59 Get Info · /'·> 

Review �
72 The Invisible Disk �

Danny Goodman 
The Mac Memory Disk makes 
applications run faster by tricking the 
512K Macintosh into treating part of its 
memory as a disk. 

84 Through a Glass Lightly 
Erfert Nielson 

Inspired by the Lewis Carroll classic, 
the first Macintosh game from Apple 
has enough features to cha! lenge the 
eye, the mouse, and the imagination. 

93 Macware News 
Edited by Erfert Nielson 

Announcements of the latest 
developments in Macintosh software, 
hardware, and accessories. 

Hands On 
106 The Tax Man Cometh 

Vabe Guzelimian 
This Form 1040 Multiplan template 
may not reduce your taxes, but it'll 
reduce the time you take to figure 
them. 

117 Open Window 
Edited byJim Heid 

An exchange of Macintosh discoveries. 
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You didn’t buy a Macintosh to play Zork. • (In fact, OverVUE is the only database� �
You bought it for clout. For the right facts, 

in the right order, at the right time. 
Which is exactly what you get with the 

OverVUE� information manager. 
OverVUE sorts, analyzes, categorizes, 

extracts, even calculates. All at a rate of 
about 10 single-spaced pages per second. 

manager on the Mac that waits for you 
instead of you waiting for it.) 

So, if your time is valuable, look into 
OverVUE at your authorized Apple dealer. 

Don’t wait forever. • 
There’s enough of that going on in data ›

base management already. OverVUE'" 
ProVUE Development Corporation, 222 22nd Street, 

Huntington Beach, CA 92648 � (714) 969-2431 



David Bunnell 

Does the Mac Mean Business? �
Though theres little room at the top, the business 1narket is �
big enoughfor both IBJVI and Apple �

For the avenge consurner, 
close to 3000 i a high price to 
pay for a cornputer system, o if 
Apple Computer intends to sel I 
millions of l'vlacinrosh s, th 
l'vlac will have LO make signifi ­
cant inroads into the business 
marker. Apple is mvare of the 
importance of the white-collar 
crowd and has begun LO coun 
th corporate realm \Vith sales 
teams and slick -1dverri sing 
campaigns. Chances are slirn 
that the 1\.l ac wi ll becorne the 
personal computer of choice 
on Fortune 1000 desks; hew­
ever, it has the ability 10 be­
come a major competiLOr in the 
remaining business m;1rket. 

Despite the IBM Personal 
Computer's apparent domi­
nance in the corporate world, 
Apple sti ll has the opportunit y 
10 presenr the Macintosh as a 
viable alternative to the PC. Al­
though the r:onune 1000 com­
panies, \vhich appear robe on 
first-name basis \Vith Big Blue 
as rhey buy thousands of PCs in 
a single order, make the head­
lines, these companies r pre­
sent only the tip of the business 
pyramid. A · 'tevejobs repon ­
e lly said , "How many F nune 
1000 companies are there?" 
IBtvl doesn't have a mono1 oly 
in the business market yet, but 
it does have a strong software 
base, w hich gives it the edge. 

Ap1 I sent the J'vlacintosh 
into IBM 's traditional terrirory 
armed w ith some impressive 
ammunition. The Mac'· unique 
user interface lends a new ap­
peal to applicacion software. lts 
latest programs are often more 
fl exible and easier to learn than 
IBJ\fs standards. With this so­
lidify ing ·oftware base and the 
promise of even more out­
sran lin 'software, such as}azz 
from Lotus, the Mac could start 
to enchant the business market 
away from Big Blue. 

Most of the Mac's hardware 
advamages are obvious. Unlike 
the P , it has a small footprint 
and is truly portable. I[ doesn't 
require special furniture or ad­
ditional space to acJapt to an of­
fice environment. With its an­
nouncement of the Macintosh 
Office, Apple is putting all the 
piec together-business soft­
ware, the 512K Mac, a la. er 
printer, and a network ca­
pabili[y- to give the Mac the 
corporate doll[ it needs to be 
taken seriously as a busi nes. 
machine. 

Appl 's advantage could be 
short- lived, however, a. IBM 
maintains its long-standing rep­
Ll[at ion and upgrades its PCs. 
\Vhil Apple split it · fami ly rree 
with the Mac, IBM has kept its 
PC fami ly together and com­
patible. IBM also has the advan­
tag of an immense array of 
sofrwar hardware accessories, 
network and links between 
mainframe and personal com­

puters. Most IBM accessories 
have been around for a while; 
their developer · have already 
paid the price of pioneering. 
What people give up in 
creat ivity and originality when 
they opt for IBM, they make up 
for in stabili ty. 

Since the tvhcimosh is ham­
pered by both its inchoate in­
troduction and the IBM PC's 
three-year head start, Apple has 
several battles to wage in the 
corporate marker for both sym­
bolic and strictly business rea­
ons. While vying for the exec­

utive hand, some of Apple's 
marketing tactics seem less 
than honorable. In the long 
run, harassment is not rhe way 
to win friends and influence 
people. 

Apple may warn ro foster 
anti-IBM feelings through de­
ri ive advertising, but it 's a 
risk y move. PC users are legion, 
particularly in th corporate 
world. They are already com­
mitted to IBM and are very sat­
isfied with the PC. The ads 
showing frustrated users 
smashing IBM PCs because of 
repeated syntax er rors were 
tasteless and surprisingly vin­
dictive. The Macintosh has 
enough style; Apple shouldn't 
have to stoop to petty narne­
ca lling. Even so, Apple doesn't 
have enough security to protec t 
itself from retaliat ion. Manv 
people probably have simiiar 
frustrations w ith the Macin-
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David Bun n ell 

tosh's slow disk drives. IBM 
could counter Apple's atta k 
very easily. 

The merits of derisive adver­
tising are quest ionable. IfApple 
concinues to irritate IBM with 
its ads, IBM might eventually 
sink another few million dol­
lars into their research and de­
velopment budget ro iniriar 
the Mac's replacement. Since 
IBM's R&D budget is greater 
than Apple's gross revenues, 
rhe challengers in Silicon Va l Icy 
are playing with fire. 

Apple has everything it 
needs to share success in the 
business market with IBM with­
out resorting to tacky advertis­
ing. The keys lie in the devel­
opment of better Macintoshes 
and more application software. 
The Mac is an amazing com­
puter; w ith a few changes it 
could be excel lent. 

For instance, the fac'. hard 
disk configurat ion moves data 
through a serial, instead of par­
allel, port, which slmvs down 
data transfer considerably. 
Since speed is a primary advan­
cage of ahard disk, the Mac 
doesn't rate well in th is regard. 
The recent jump ro 512K from 
128K was important but took 
too long. Annual upgrades in 
memory are not going to be 
sufficient in this in lustrv. The 
Mac also needs co be ab.I to 
run several applicat ions con­
currently. Finally, the machine 
needs its first great program to 
give it the notoriety that Visi­
Calc gave the Apple II and 
1-2-3 gave the IBM PC. Devel­
oping these attribmes would 
give the Mac far more charm 
than a derogatory advert ising 
campaign. 

In many ways Apple is simply 
recasting the Lisa w ith the Ma -, 
giving a good idea and a good 
machine a second chance. And 
if the company can continue ro 
romance the market, the . la 
will survive. Although the Mac­
intosh is not fated for the For­
tune 1000, it wil l be popular 
among smaller businesses, pro­
fessionals, and students. All in 
all , that 's not a bad fol lowing. o 

Circle 112 on reader service card 
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Note Pad: Neale McGoldrick 

Macs Are for Kids Too �
Why should Macintosh computing be one oflifes �
deferred pleasures? �

The other day l was sitting in a 
computer store amusing myself 
with some of the long-awaited 
Mac software when a woman 
wal ked in with her daughter 
and announced she was inter­
ested in buying a first computer 
for her fam ily. For the next few 
moments the sa lesclerk sized 
up the fami ly (and the family 
pocketbook) and ask d a few 
critica l questions in order to 
lead the family to one or an­
oLher of the computer carrels 
in the store. Was this to be an 
IBM or an Ai pie II family? Or 
would the family be more likely 
to senle on an Atari or a 
Commo lore? 

The clerk began with some 
obvious questions. "Do you 
have any particular computer 
in mind? Do your children have 
computers ar. school?" The an­
swers to both questions were 
negat ive, but the mother added 
with some conviction that she 
would like to look at the Macin­
cosh because she had heard it 
\Vas the newest thing. 

"Well, it does hav new tech­
nology," replied the clerk , "but 
it 's really a business computer. 
If you want a computer for kids, 
then the Mac is out. I think you 
might be interested in the Ap­
ple lie or perhaps the Uc." The 
mother looked a lirrle di: ap­
pointecl but dutifully followed 

the clerk over to the Apple lie, 
where a colorful game was run­
ning ad infinitum. "This com­
puter," the salesman announced 
proudly, "will meet all your 
famil y needs. It runs lots of ed­
ucational software as well as 
games, and you can program it, 
too. Besides, it has color and 
costs much less than the 
Macintosh. 

"The Mac is newer," he con­
ceded, "but Apple has commit­
ted itself to maintaining the II 
series as the computer of 
choice for schools. After all, 
there are already thousands of 
programs for the Apple II." 

Pity, I thought to mysel f as J 
opened MacPaint to rake a 
look at a ne\v clip art d isk. I had 
yet co meet a child who didn't 
fa ll in love with the Macintosh, 
and this family was not going to 
be given a chance. I considered 
inviting the child over to play 
with MacPaint whi le Lhe 
mother looked at the I le but 
decided l wanted to preserve 
my welcome in the tore. Even­
tually mother and daughter 
left , promising to come back on 
Saturday with Dad for the final 
decision. I wondered whether 
they would have gotten to see 
the Mac if Dad had been along 
on this trip. After all , the clerk 
might have thought that Lhe fa­
Lher would have an appropriate 
business use for it. No, I de· 
cided, in that case thev would 
have been steered to the 
JBM PC. 

I didn't feel I could really 
blame the clerk for his advice 
that the Macintosh is primarily 
a business computer ; it 's been 
promoted that way al I along. 
You don't find the likes of Char­
lie Chaplin cavorti ng in Macin­
cosh ads. Ironically the Mac is 
being recommended for busi­
ness because it's easy to use but 
not for school or home, \vhere 
a computer's ease of use would 
be appreciated as much as in 
business if not more so. Isn't 
the whole idea behind the 
mouse and the pull-clown 
menus to make the Mac more 
accessible to beginn rs than a 
computer with lists of commit­
to-memory commands? Why 
indeed should adults and col­
lege students get to celebrate 
the virtues of the " fun" com· 
puter and leave kids w ith the 
"kid stuff "? 

It seems as ifApple is care­
fully ign r ing the p tential of 
the Macintosh for education, 
and more the pity. Some adults 
may not mind that a machine as 
exciting and easy to use as the 
Macintosh is not being made 
available to kids. After all , there 
are supposed to be deferred 
pleasure in life, such as staying 
up late or not having to do 
homework. As a teacher, how­
ever, rm d isturbed chat such a 
marvelous tool is being kept 
out of the classroom. 

A few computer experts ar­
gue that good reasons exist for 
keeping Macs out f schools. 
They contend that the Mac is 
too exp nsive compared to the 
competition, that the computer 
has a capability char goes be­
yond what children need, and 
that kids fai l to appreciate it in 
the absence of color and fancy 
games. 

Some store owners and Ap­
ple marketing personnel argu 
that so fa r they h:we been un­
able to meet the adult demand 
for the Macintosh and are wait­
ing for the interest in it to 
"trickle clown" from the heavily 
subsidized college market. A 
third group insists that the Mac 
is too easy and that children 
who play with the Mac fail to 
appreciate how a c mputer 
works because so much of the 
computing process is sealed 
from view Are these the same 
people who sti ll argue for 
learning to drive a st ick shift or 
beating egg whites by hand? 

There is certainl y some truth 
to al I of the e arguments, 
though I think they miss the 
point. A black-and-white screen 
may be a drawback for particu­
lar applications, but it is largely 
offset by the high resolution of 
Macintosh graphics. The wait­
ing list for Macs, a r ality last 
spring, is no longer a serious 
problem as the aucomated plant 
churns out more and more ma­
chines by the hour. 
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Now that you’ve test driven a Mac 

Floor it with MacLion �
If MacLion 
can’t tame 

your database, 
we’ll give you 

your money back 



ARelational Database �
Management System �
’We’ve developed more than 600 applications and we’ve never 
found a problem MacLion’s programming language couldn’t 
handle:• 

Glenn Slocum 
Davis, Santo, and Associates 

Out there in the great database jungle, onlyMacLion has the 
power to generate business programs to yo ur spec ifications, on your 
Mac. 

MacLion. �

It alone has the power to de li ver what it promises. �

That’s because MacLion’s ve ry own easy-to-use development �
language is structured to create mul tiple relational applications. 

One example. With MacLion’s screen generator, you can 
write an order entry system in a single clay. With multiple relation 
access for both inputting and retrieving data. 

Build an entire invoicing system in a morn ing using 
MacLion’s report generator. And do it easilywith data from multiple 
relations. 

One final for instance. MacLion’s data dictionary lets you 
change 5-digit ZIP codes to 9-digit codes in ALL files, with one 
simple instruction. Automatically, without anyloss of data. 

On top of that, MacLion takes full advantage of the mouse, 
pulldown menus, icons, help, dialogue boxes, etc. in helping you to 
create databases. 

All of which is why we can be forgiven for claiming MacLion 
is King of the database jungle. 

Compare MacLion with the competition and you’ll see that 
its price tag of only $379 is a steal. 

If MacLion fails to live up to either our claims or your 
expectations, simply retu rn it within 30 clays to the place of 
purchase for a fu ll refund. 

For more infonnation, please call our toll-free number 
l (800) 252-LlON or (714) 634-9012. 

MacLion runs on a 128k Macintosh and 2 disk drives. It runs 
faster on a 512k Macintosh, one disk drive and one hard disk . 

C Z) COMPUTER SOFTWARE DESIGN INC 

1904 Wright Circle, Anaheim, California 92806 
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Clic 
be • swhere 
MacPaint· leftoff... 

Pig from Click.Art Personal Graphics: 

�l�~�I� �
Canned headline from Click.Art 
Publications: 

lSpecial EffectsJ �

Boston 48 pt. font from Click.Art Letters: 

ClickArt Effects and ClickArt portfolios arc 
$49.95 each. Each ClickArt portfolio 
comes with complete documentation and 
a tips manual outlining how to get t11e 
most from ClickArt and your Macintosh. 

Cll ckArt Is ii tra1lcmark of't'Maker Company. Maci nlosh is a 
trad<muk licensed 10 Apple Computer, Inc. M2CP:llnl , Macll'rlt c 
snd MicUr:aw arc 1r.1.demarks nfAppleCompu1er, Inc. 

ROTATED 

SLANTED 

�~�J�a�l �E�t�\�~� �

PERSPECTIVE 

�r�"�-�~ �· �~ �-�-�-�=�~ �=�-�- �-�-�-�- �J� 
�°�"�~�- ,

�~�~�'�\�. '¥1."tects 
1 

DISTORTED 
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Introducing ClickArt Effects 
Now you can produce special effects that pick up 
where MacPaint left oil Rotate your words or pictures 
a few degrees at a time. Or slant t11em. Or give them 
perspective through a v-.inishing point Or even use a 
distortion box to create the perception of a twist. 

These special effects work on �a�n�~ �·� MacPaint;" MacWrite;™ 
or MacDraw™ image-but of course the examples here 
use images and fonts from our other ClickArt products, 
Personal Graphics, Letters and Publications. 1like a look 
at what you can do! 

ClickArt Effects is the latest bright addition to our line of 
graphic products for the Macintosh;™ which includes: 

Alettering system of 24 high quality typefaces in large 
point sizes (24, 36, 48 and 72 point) which are installable 
as fonts ·or contained as MacPaint files. 

Acollection of images specially designed for creating 
newsletters and flyers. Includes two- and three-column 
layout guides, illustrated phrases, maps, cartoons, symbols 
and backdrops. 

ClickArt Personal Graphics 
Adisk-full of contemporary images from small 
dingbats to full-screen portraits (Einstein, Michelangelo's 
David, Porsche, etc.) Great for adding a personal touch to 
invitations, stationery, announcements and flyers. 

See the entire ClickArt Collection at your dealer. Or write 
to us and we'll send you a catalog that shows what each 
package contains. 

'IYMaker Graphics 
2115 Landings Drive· Mountain View, CA 94043 
415/962-0195 



Mac's a terrific machine. 
Versatile, industrious, under­
standing, easygoing, fun. 

lets Mac use a modem to talk 
with other computers-from personal to 

Trouble is, Mac lives in a world ofhis own. 
He doesn't communicate well with his co­
workers. Doesn't work well with them. 

Now there's help. 
The MicrosoftQt MacEnhancerTI·' expansion 

system can get him out of his shell. It'll open 

_. ,.... , .. , ,,,. I 
�~�.�·�,�,� ··.· . 

111r f mum1 2 0111111 .3 u1 4 

his communications channels. Expand his 
horizons. 

MacEnhancer simply plugs into Mac's 
communication p011. It lets you keep that 
original port while adding an IBM®-type 
parallel connector for your printer and two 
IBM-type serial connectors. 

So now Mac can hobnob with even the 
finest letter quality printers. Cope with 
hyperactive dot-matrix printers. 

And it comes with MacEnhancer terminal 
software. A communications program that 

mainframes. 
All without losing the loveable Mac per­

sonality. Just "point and click'.' 
Getting Mac to expand his horizons 

wasn't easy, but MICRE'SSQfl
somebody had �~� ® 

to do it. And TI1e High Performance Software 

who better than Microsoft? We've written 
more Macintosh™ programs than any other 
software company. Including Microsoft 
Word, Microsoft File. And Microsoft BASIC, 
Mac's first language. 

For more information, or to free associate 
with your nearest Microsoft representative, 
call (800) 426-9400. In Washing_ton State, 
Alaska, Hawaii and Canada, call (206) 
828-8088. 

Microsoft is a registered trademark and The High Pcrfomiancc Software and MacEnhancer are �
rradcmarks of Mi crosoft Corpomrion. IBM is a registered rradcmark of International Business Machines Corporation. �
Macintosh is a rradcmark licensed to Apple Computer. Inc. �



Maccessories· 
make agood thing even better. �

The Macintosh'" is easy to use. 
Maccessories from Kensington 
Microware make it easier. 

First in the 
Maccessories family 
of enhancement 
products is the 
SwiveL A slim 
swivel base that 
attaches underneath 
the Macintosh, 
making it easier to 

reposition the computer. 
It goes everywhere the Macintosh 
goes, even inside the carrying case. 

The Surge Suppressor is a 
replacement power cord, providing 
UL listed surge sup­
pression and line noise l!ill 
filtering for the Macin­
tosh. It fits easily into ' 
the carrying case, so 
your Macintosh is pro- ., 

�~ .. 
1tected no matter where · 

you take it 
There are two anti-static 

Dust Covers 
in the 
family. 

· One 
protects 

your Macintosh and keyboard. The 
other takes care of your Imagewriter. 

Leave your delicate, intelligent 
modem at home. The Portable 
Modem is the perfect traveling 
companion for the Macintosh. 
It's small, sturdy, 
battery powered, 
weighs less 
than a 
pound and 
even has its 
own carrying case. The Portable 
Modem operates at 300 baud with 
any communications software. 

�"�'�~ KENSINGTON 'M 
�I�~ MICROWARE 
251 Park AvenueSouth, NY, NY 10010 
(212) 475-5200, Tix: 467383 KMLNY 
'Indcra&rb; Maccesaoritt.JKcnslngtan Micraware Ltd.; Apple, MJ.cintosh. 
la\.lgtwritcr. Mac Pa.Intl Apple Computer �t �n�c �~� Hekttica, TImes Rouun/ 
Mell'a!h.ller Liam)J>O C<>.: R>ats b)· Xiphiu : 1931 Kensington M:crowan Ltd. 
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The Control Center, styled to 
fit underneath the external disk 
drive, provides fingertip control 
over your whole 
system. There's 
a master switch 
to power the 
whole system �I �~� ·; .::" . �·�~ �i� ."° 
on and off, and · • :n•, • · 
separate switches for a printer, 
modem and one auxiliary device. 
It also protects your whole system 
from power surges, line noise and 
static shocks. 

The Universal Printer Stand, 
for the �A�p�p�l �~ Imagewriter; also 
fits most other dot matrix printers. 
It raises your printer 
lW' from the 
desk at the 
front and 
4W' at 
the back, 
an angle that allows you to monitor 

your printer's 
performance 
more easily. 
By raising your 
printer a few 

inches from the desk, the Universal 
Printer Stand solves the problem of 
where to store your paper. Several 
hundred sheets are accommodated 
neatly underneath. 

The Disk Case 
provides safe 
storage for 36 
Macintosh disks. 
And it comes with 
a handy packet of 
spare disk labels. 
There is more to Maccessories 
than hardware. 

Maccessories Professional 
Type Fonts are styled after the 
most popular type faces in the ad­
vertising and publishing �i�n�d�~�s�t�r�i�e�s�,� 
like Times Roman·· and Helvetica:· 
They give reports a professional 
look and add a touch of elegance to 
correspondence. Available in two 
volumes. Professional '!YPe Fonts 
For Text contains 16 unique fonts in 
sizes 12 to 24 point. For Headlines 
(for the 512K Mac) contains the 
same fonts in sizes 24 to 72 point. 

Maccessories Graphic 
Accents is a collection of over 250 
professional illustrations, covering 
everything from business to holi­
days. Use them for reports, news­
letters or greeting cards. Graphic 
Accents are stored in standard 
MacPaint'" files, so you can adjust 
them, copy, cut and paste them 
just like your own illustrations. 

Available at Apple dealers 
everywhere. 



Letters �

Greek Roots 
I read .. The Macintosh Family 
Tree" [lv/acworld, November 
1984] with great imeresc. It ap­
pears lo me Lhal Te I Nace did 
not go back far enough in trac­
ing the ancestry of the lac's 
user incerface. The Mac's gene­
alogy does nm begin with 
PARC, ARPA, or even the idea of 
a "memex." Icons, verlapping 
windows, and th desktop met­
aphor as w'1ys of intuitively or­
ganizing information are nor 
just 20 years old but in some re­
spects more Lhan 20 cemuries 
old. We've been wrestling wiLh 
the best way to deal w ith small 
computers, bmh natural (the 
brain) and now artificial (the 
personal co1111 uter), since we 
began to think . 

To rake one example, mem­
ory was in th pa t considered 
an arr to be learned much as 
one learns compuler literacy 
today. Cicero reponed that Si­
monides "inferred chat persons 
desiring co train (memory) 
muse select places and form 
mencal images of the things 
they w ish to remember and 
swre those images in the 
place , so that the order of the 
places will pr serve the order 
ofrhe things, and the images of 

the things will denote the 
things themselves, and '"e shall 
employ the places and images 
respectively as a wax cable t and 
the letters written on it." 

Simonides' technique frx a 
"user incer face" b tween mem­
ory and intel ligenc was used 
through classical antiquity and 
the Midd le Ages. It di cl our 
only v-.1 hen the printed hook re­
duced the need for mnemonic 
athleticism. How iron i that the 
Mac's advanced form f mem­
ory manipulation, which has 
been rightfully hai led as open­
ing the doors ofcompu ting to 
the average person, is really 
nothing more than an updated 
version of an ancient rhetorical 
device. 

Leland Gallup �
Panama �C�i�t�)�~� Panama �

Reward to Those Who 
Didn't Wait 
How far we 've come in a few 
shore months. The Macimosh is 
an unqualified success. You can 
even buy sofl\.vare. 

Who made the Mac <J suc­
�c�e�s�s�~� There is rhe bril liam team 
in Cupertino. I trust Apple h<Js 
rewarded it. Then rhcre are the 
advertising and market ing 
people who, of course, are al­
ways raken care of. 

But there 's anorher, very 
imponant group that J\pple has 
ignored: tho e of us who 
bought the first Ma s. \Xie took a 

big chance paying full price for 
this funny-looking machine 
with no software avai lable. We 
cook it home and showed il to 

our friends. I can claim per­
sonal responsibility for selling 
eight Macs. 

Don't get me wrong. J'm glad 
I bought the Mac when I did. 
Bur I had to wince w hen I con­
vinced my employer to buy a 
Mac for the office six months 
after I I ought mine for $1000 
more. Now comes the long­
awaited rat Mac. In a few 
months it' ll be selling for as 
much as we paid for rhe first 
Macs. 

I-lad I waited, I would have 
been well rewarded. Had 
ever yone waited, however, the 
Mac would have been a big 
flop. 

Here's my idea: In recogni ­
tion of our contribution to the 
f\fac 's success, Apple Computer 
should offer a free or gener­
ously discounted 512K upgrade 
to those who bought a Macin­
tosh before, say, March 20, 1984. 
Apple rook a big r isk with the 

lac and won. We rook <J big 
risk, too but as things stand, 
we would have been smarter LO 

wait. 
How about it, Apple? 
Kur/ �W�c�1�1�~�f�r�i�e�d� 

Newville, Pennsylvania 

What Price Upgrade? 
In "The Macintosh Deluxe" 
[lVlacworld, ovember 1984], 
Dannv Goodman states cate­
goric;tf ly that there is no price 
difference between the up­
graded and the 512K Mac that 
comes from the factory. Noc so. 
J\ dealer upgrade involves re­
placing the or iginal 128K logic 
board with a 5121< model. The 
dea ler receives a $300 core re­
bate for each 128K logic board 
returned to Apple. Why is this 
not reflected in the $1000 swap 
at the consumer level? Techni ­
cian time to change boards and 
run a diagnostic is certainly not 
\.VOrth 300. Actual dealer cost 
for the 512K board from Apple 
is probably in the area of $500. 
Is the real "Two-Model Strat­
egy" to r ip off current Macin­
tosh owners? 

G. Norton �
Walnut, California �

Randy Batta/, Macintosh 
product manager at Apple 
Computer; tells us that the 
amount given to dealers for 
each 128K hoard they return 
is not a rebate bul rather the 
dealer's profit margin on the 
512K board it purchased/or 
the upgrade. The amount is 
withheld, in f!;ffect, to encour­
age the return ofthe used 
board. Apple wants the 128K 
boards back to use as service 
spares. -Ed. 
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