






































































































































Until now, most word process-
ing programs limited your crea-
tivity and vision. And ultimately
your communication.

But now there’s FullWrite
Professional from Ashton-Tate.

A new powerful word processing
environment that helps you express
your thoughts in ways you could
only imagine before. Because with
FullWrite™you can do more than
word processing.

FullWrite is the next genera-
tion of word processing that you've
been waiting for. With advanced
page layout features, graphics and
powerful word processing capa-
bilities in one easy to use writing
environment. There’s no hassle.
You don’t have to switch between
several programs to create more
than a simple letter. Even if you're
designing the letterhead at the
same time.

For instance, FullWrite wraps
text automatically around any
imported graphic, regardless of the
shape, with one simple command.
Then adjusts the wrapping until it’s
exactly the way you want it.

And instead of using a sepa-
rate layout program, FullWrite
gives you control over multiple
column sizes on the same page.
Or even multiple documents on
the same page. So you decide the
exact look you want. Exactly.

©1988 Ashton-Tate Corporation. All rights reserved.
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ON THE FLY

6308 Troutmask Lane, Stillwater, Montana
A Memo On The Lures Of Trade

We at Onthe Fly lures
want to ensure that the wily, sought-after
creatures of the watery world are as
captivated with our fishing customers as our
customers are with our fine lines of natural,
ognmchmd -tied flies. The line of lures we

er this year will, indeed, reel in customers
as never before.

" m’l‘ackle your ggtl:y i
or the ce angler looking to
launch &:’m sbl:cy with tamer game,

Fly will offer a range of smaller, hghu: less
xnmte lures, such as the Peanut Piper, the
Pumpkin Puff,

the Weedy Wiggle and the Puddle Jump
These lures are designed for casy han g
both on-and off the hook. For the reel man
who chums for !m-icr catch, the new
additions to our 1989 pmdua line include the
Chimmer Swizzler, the Fin Fighter,
the Man-Boy Behemoth and the Brassy
Bottom Bonanza. These additions for 1989,
rlus the full line of tried-and-true Qn the Ely.
ures are on the following pages.

* SALES FIGURES FOR 1989 ARE JUST A WILD GUESS

Lure, line & sinker.- ~ .~ .
amhanmddulushnvelmg E
been aware of both our in-store and customer

In fact, in addition to our advertising budget,
we have plans to ourin-meduplays
and re-package the lures for easier inventory
and handling.
PROJECTED SALRS FOR 1989¢
CHIMMER BONANZA

10K ___NO YES

50K YES YES

25K YES YES

10K YES YES

5K YES YES

Hold the anchovies.
For our customiers, we plan to inmnte atoll-.
free 800 number to
information such as macl g!uretoﬂsh.
ban tips and’ tecchy:!:queswhl%t spots for ﬁshlng
d spawning i
1’ﬁshmg line of our market will always be
usy.

This document created with Microsoft™ WORD 3.02.
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ki L B I et i T N BRI
Ime more about CG TYPE™ for my Macintosh." And

& e Art and Technology of Typography. = R

o W

[ 1 »
p i I understand that this illustrated resource on the art and technology of communicating with type is
L, freelflcomplete this card, and that the offer is good while supplies last.

7

_ ;Name: company:
: E%Address:
Y City/state 2IP: Telephone
: =i My primary business is: Number/Manufacturer of fonts | own:

Hardware/Software products | use now:

'::"‘;’ | intend to purchase ___ additional fonts within O 3 months 06 months 012 months <

S

.1 . Iwould buy these fonts (specify): w
- Concerning CG TYPE, O Have arepresentative call O Send me literature CgType

i Peoeor o : R iy n Mwerss
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Introducing a
monumental addition o
MACWORLD Expo.

The Macintosh market continues to explode. Last year The federal government is one of the largest users
alone, American businesses and consumers spent over of Macintosh hardware and software—communications,
$2.7 billion* on Macintosh hardware and software. accounting, education, engineering, office automation,

And MACWORLD Expo has grown right along with the CAD/CAM, database management, and more.
Macintosh market. We went from 208 booths at MACWORLD So there’s plenty of opportunity for those in the right
Expo/San Francisco in 1985 to over 1,200 in 1988. place at the right time—April 26, 27 & 28, 1989.
While our Boston show has been every bit as successful. The original Macintosh computer show.
In all, more than 250,000 hot prospects have come to MACWORLD Expo/Washington is your chance to
MACWORLD/Expo to see, touch, try, and buy thousands expand your reach beyond MACWORLD Expo/Boston
of Macintosh products. In fact, the Macintosh market has and MACWORLD Expo/San Francisco. And sell directly
expanded so quickly, we've to thousands of key decision-
added a third MACWORLD r -l makers in the federal government.
Expo to meet the demand. EMACWOR ON MACWORLD Exposition
Announcing MACWORLD XPOSITI is sponsored by MACWORLD,
EXPO/Washington. C:D the Macintosh magazine, and

This is your opportunity This is your chance to appear before Federal Computer Week, the
to reach a tremendously the federal government. newspaper for systems deci-
important Macintosh market ']'glg’;'dp}L‘;Z;‘}‘;{ﬁj;‘{‘ma:;';la;g‘i’s‘“cg’l‘]‘;f;"{g} &‘X@%’%‘éﬁf sion makers in government.
—the federal government. PO. Box 155, Westwood, MA 02030. ) For information about

In 1987, Uncle Sam’s budget VI s mi . g S A exhibiting in Washington,
for information technology RRRPAASZL10  AEIZGIIGIAES AR 812, 1 Boston, or San Francisco
was around $13.5 billion. Name in 1989, return the attached
And according to Federal Title coupon today. After all, you
Computer Week, it's headed Company don't want to miss out on this
toward $20.2 billion by 1991. City State Zip monumental opportunity.

L Telephone MW _I *SOURCE: INTERNATIONAL DATA CORP

















































“Buy it right,

or,
we’'ll take
1t back.”

—Réal Provencher















DESKTO! PUBLISHEING

Publish!

The How-to Magazine

SUBSCRIBE NOW AND

SAVE
25%
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