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So when you need to share, or move, or 
There's never been a better time to buy tlle 
mass storage you need tlum right now! 

For a limited time we're offering huge price 
reductions on all our 1GB internal and 1GB 
external Joule po11able drives. 

for just $329 you can purchase over 
I Gigab}1e of high �q�u�a�l�i�~ �1� internal luml cLisk 
storage. These half-height drives feature 12ms 
average seek times and reliable 312" Qmmtum 
hard disk technology. 

Or fo1· only $429 you c:rn have tlle power 
and unmatched convenience ofJoule's 
Portable Hard Drives feanning revolutionary 
SmartDockrn technology. With Smart.Dock, a 

Joule's disk module is free from its power 

Joule's unique 
docking system 
gives you the 
power of portability 

supply and connecting circuitry, 
making it smaller and 

more portable. 

lock away your data you can, witl1 all tlle 
convenience of a diskette or cartridge, only 
bigger... 1 gigabyte bigger! 

We also offer a wide choice of other hard 
disk capacities or removable media options in 
the Joule format. Each can freely plug into the 
Smat1Dock for stand-alone use. 

In addition, onlyJoule's 
Smai1Dock detachable 
circuitry protecl<> your data 
from a rare power supply 
failure like no other drive 
can. Joule's exclusive 
DataSafern policy even 
replaces your dock's power 
supply, SCSI circuitry and 
fan �\�\ �~ �t�h�o�u�t� ever touching 
your disk module. 

Transfer gigabytes 
of data the fastest 
way possible. 
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Joule Portable 
�~�2�9 Hard Drive 

2.5" Hard Drives111es Quantum - 2year warranty 
256MB $199 $299 

$ 
341 MB $229 $329 
51'4MB $29B $'399 

Joule 
Removable Drives 

230MB Fujitsu Optical Drive &OOMB Tape Drive 
$549 $649* $499 !1:599 

With Free 3.5'' Cartridge - 1Yr watranw � Includes 1Free Tape Cartridge & Retrospect'" 
- �~� Year Warranw 

svouest Drives 
Wtth1Free Cartrldge - 1 YearWarraow 8.0GB DAT Tape Drive 
2V.OMB $349 $4j 9* $S29 !1:899 

Includes 1Ftee Ta)le Cartridge & Retrospect'• -ZOJiMBt $329 � 1 Year Warrapty 
* TheSe drives ate also available In lloule Base Removable Cartrldaes 

conllgllllltloo• for an additional $60. SyQuest 44MB �~�9� 88'tlB $49 
t 200MB S)'Ouest Drives ars also avallable iQ 200MB 9 105MB $59 

ZFP configurations for an addltloQal $70. 270MB 9 135MB $19.95 
Opllcal: 230MB $39 

Tsunami Hard Drives 
lillll;l!Vi­

llHERHAL TSU fl AMI 
And every drive includes Silverlining DRIVE I CASE 

Quantum - 2 Y,.ear warrantyhard disk software, La Cie Term digital 365MB $139 $199
active SCSI tennination, plus all the 540MB $199 $299 
connections you need to get to work fast. � 730MB $229 $329 

Quantul!'I - 3 y,ear warrantyJoule's mtique portability mid capacity 
1OBOMB· $329 $42'9let you share, secure or expand storage 2150MB $799 $899 

without a struggle. And at these new low 4300MB $1199 $1299 
rt Bracke1S avallable for $10 with HD purchase,prices, purchasing is easier too. 

Unplug and lock 
away data for safe 
keeping in seconds. 

Package 1 $1499 
Color Ill, Read-It Pro OCR & Silverscan 

Take a Joule home, Package 2 $1 �~ �~�9� 
on the road or to l?.boloshop, React•lt'Pro OIDAI &:' �~�i�l�l�(�e�r�s�c�a�n� 

your service bureau. �~ �~ �· �~ �· �~ �~� Silverscanner DTP 
Photoshop LE, Read-It Pro OCR & Silverscan 
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100°/o Faster••• �
35°/o More Storage••• �

SyQuest's EZ135™ Zaps �
the Competition. �

Low-cost, compact removable media�Twice As Fast As ZIPllol drives are a hot item. And we're happy to�
• � aimow1ce tl1at tile hottest of tl1e hot - the

35°/o More Storage new SyQuestEZ135 - is immediately �
available from La Cie.�Capacity Than ZIP 

Only EZ135's fast 13.5 msec access• time and pocket-sized 3.5" cartridges giveFull Two Year This compact storage wonder easily you the best of botil worlds - removability goes wherever your work takes you Drive Warranty � and reliable l1igh-perform:rnce.
• � If you're a budget-minded computer 

MORE SYQUEST SAVINGSMedia Only 15¢ � user looking for unlimited storage and �
versatile data handling for home or � 200MB Wtth 1 Free 

CartridgeAMegabyte 
1Year �W�1�r�r�a�~� $business use, the EZ135 bc>ats tile nearest 

1• IJtlemaJ 329• � competition hands down. 
• Exlarnal s3994 More SCSI Witl1 twice tl1e speed, a third more · ZFPCa1a 

2001118 Cartridge 159 
lower per-megabyte media cost than the 

nearest competitor, tl1e SyQuest EZ135 is clearly the most 

Addresses Than ZIP capacity, �l�\�\�~�c�e� tile warranty and 20% 

Cartridge270MB With 1 free 

1Year W1rra111Y $349attractive removable dtive value anywhere. • lriternal 
Our low price aJso includes Silverllning disk matlagement, �·�~�~�W�:�b�1�a� $419a l 35MB cattridge, cables, AC adapter, a 2-year �w�a�t�T�~�m�t�y� and a 

270MB �l�l�a�r�1�r�l�~�a "� '3930 day money-back guaratltee to make your choice even EZier. 

call to 1·800·999·1215 
Mon.- Fri. 5AM-7PM & Sat. BAM-NOON PST �
International 503-520-9000 Fax 503-520-91 DO (24 hrs.) �

Order NoW LAC IE 
LIMITED UK 0800-89-3025 Australia 0014-800-123-007 
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STATE OF THE MAC 

BY ADRIAN MELLO 

Reader's Bill of Rights �
Taking a stand on ethics in rnedia 

�l�l�l�'�!�!�'�l�~�l�l�n� HE WAY THE MEDIA GUSHES 
�~�~�9�1 about v\Tindows 95, you'd think 

you were witnessing a major 
revolution in computing. That 
scares me, but not for the rea­
sons you might think. This 
latest version of iiVindows dis­
tinguishes itself mostly by in­
corporating into personal com­
puters features that are now 
more than ten years old, so it's 
not tl1e technoiogical threat to 

the Mac that disnirbs me. It's tl1e media's 
apparent willingness to set aside all criti­
cal discernment just to join the party. 

Evervone knows that Microsoft has 
tl1e mea1;s to prime the wheels of com­
merce, but rake a look at some of the peo­
ple who've jumped on its marketing band­
W<1gon. vVhen the Rolling Stones agreed 
to sell the rights to "SLarl iVlc Up" for the 
\Vindows 95 ad campaif,111's theme song­
something the Stones have never been 
willing to do before-I had to wonder, 
was it just for the money? And what about 
tl1e venerable Times of London? 1t per­
mitted an advertiser to sponsor an entire 
issue-much to the chagrin of its editors. 

But you should expect better from 
any type of media that calls itself a jour­
nalistic enterprise. To serve the interests 
of their readers and viewers, who relv on 
the media to help them make serious 
choices, journalists must maintain strict 
standards of independence and objectivi­
ty. Marketing and entertainment values so 
dominate contemporary media tl1at con­
sumers must constantly question tl1e111. 

Objective: Objectivity 
1H11cworld is committed to providing our 
readers with trustworthy infomiation on 
products for the Mac. In addition to pro­
tecting consumers' interests, we believe 
that objective criticism helps improve 
the products and comp;rnies that serve 
the marketplace, and so we go to great 
lengths to assure tl1at what you read on 
our pages is accurate and unbiased. Our 
writers are among the most qualified and 
experienced reviewers in the business. 
The Macworld Lab doesn't depend sole­
ly on lab simulations and abstract bench­
�~�1�a�r�k�s�;� it goes the extra mile to test prod­

ucts with real-world appli cations so you 
get a more accurate picture of how prod­
ucts will perform on the job. As a result, 
we're recognized for our strict, but fair, 
ratings. And though we try to avoid mis­
takes, when we do err we correct the 
record as quickly as we can by printing a 
correction in our Letters section. 

Conflicts of Interest 
\,Ye hear back from our readers that tl1ey 
appreciate our accurate and dependable 
product reviews. �\ �~ �l �h�a�t� tl1ey don't gener­
all} ' know about, however, are the safe­
guards we take to ensure our objectivity. 
It's no secret that without ads, no com­
puter magazine could afford to publish 
its editorial content. These ads usually 
promote tl1e same k.ind of products �w�~� 
write about in our editorial pages. vVitl1­

about editorial content. 
For example, if a compa­
ny has a complaint about a 
review of its products, .it 
must deal directly witl1 the 
editor; the ad sales repre­
sentative is not allowed to 
get involved. 

Stocks and Bounds 
People are often astonished 
to learn that Nlanvarld's 
editors are forbidden to 
buy or sell shares in any 
of· the companies ili;t 
we cover (owning them 
through mutual funds or 
blind trusts is permitted). 
Don't think we're not envi­
ous, too, when we stand by 

and watch events such as ilie meteoric 
ascent of Netscape's stock. Insider trad­
ing-buying or selling securities based 
on confidential information that does not 
belong to tl1e trader-is, ofcourse, i ll egal; 
but does it fo ll ow that computer journal­
ists should not own stock in technology 
companies? Not all publications share our 
viewpoint, but because NlartJJor!d's pub­
lished opinions directly affect tl1e market 
value of technology stocks, we believe our 
trading in these stocks would be unethi­
cominues 
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out precautions, tl1ere's a danger mat tl1e 
editorial content could be inAuenced by 
the magazine's advertising interests. 
Readers have a right to ask publications 
what steps are taken to protect objectivity. 

Nlacworltl maintains absolute editori­
al independence from advertisers, gov­
ernment, and any other outside sources 
that might seek to influence editorial 
content. \Ne do not allow a company's 
decision to buy (or not buy) ads in our 
magazine to inAuence how, or whether, 
we write about its products. 

Bringing <l magazine to the newsstand 
is a complicated affair, involving not only 
authors and editors, but also people in 
design, production, advertising, promo­
tion, and so on. Still, Macwodd maintains 
a clear differentiation between editorial 
employees and those engaged in other 
publishing activities-a distinction not 
all computer publications observe. For 
example, some magazines' editors accom­
pany ad-sales staff on calls to vendors. 
Sometimes these magazines justify it as 
a way to help vendors understand the 
magazine's editorial position, but tl1ere's 
a subtext to such sales calls: a company 
that buys advertising space under such 
circumstances can expect coverage in 
the publication. 

Mac-iJJor/.d's editors don't go on sales 
calls. Period. Similarly, salespeople do 

not mediate complaints 
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cal. Besides, it's hard to objectively 
evaluate products in which you have a 
financial interest. 

Another potential trouble spot is 
computer journalists who work as paid 
consultants for software and hardware 
companies or who write manuals or pro­
motional materials-not an uncommon 
practice. Should a journalist review a 
company's products and then receive pay­
ment from the sa me company for other 
work? Should readers have to wonder 

whether reviewers are beholden to prod­
uct manufacturers? vVe think not, and our 
authors do not revi ew products from 
companies they work for. 

I have no idea why anyone would care 
what kind of long-distance service Can­
dice Bergen uses or why Robert U rich 
favors a particular variety of clog food, 
but we're accustomed to entertainers' 
hocking products. Journalists shouldn't 
do this. Vle rely on their unbiased exper­
ti se to help us make informed choices, and 

it 's scary to think their opinions can be 
bought. At Nlacworld, our editors can't 
make personal endorsements for market­
ing purposes. And when marketers quote 
our published reviews, we require that 
the comments not be misleadingly taken 
out of con text. 

Ad Chameleons 
Have you ever started reading what 
looked like an article, only to find out it's 
an ad in disguise? ' Ne don't want our 
readers to be confused between advertis­
ing and editorial in our magazine, so we 
follow the Anlerican Society of Magazine 
Editors' strict guidelines on advertising 
supplements. This means we turn down 
ads that masquerade as articles. Ads also 
may not emulate Mnr:wo1'1d's typefaces or 
design, and our editorial designers can't 
work on them. 

Have you ever read a review in a mag­
azine or newspaper, and then looked 
across the page and seen an ad promoting 
the same product? M akes you wonder 
about the relationship between the two, 
doesn't it? Again, we don't think you 
should have to wonder. Mncworld doesn't 
permit product ads to appear adjacent to 
editorial coverage of the same products. 

Now and then we run into potential 
conflicts of interest that are difficul t to 
avoid. For example, our parent company 
also owns a book-publishing company 
called IDG Books ·worldwide, and we 
occasionally write about IDG books we 
think our readers might find interesting. 
We strive to give all books the same fair 
treaoncnt, but even so, we think you have 
a ri ght to know up front about our rela­
tionship to IDG Books Worldwide. 

Making the Tough Calls 
As much as we value our reputation, occa­
sionally our ethics require us to make 
painful choices. This issue marks Guy 
Kawasaki's last column for l\1ncwodd. For 
over two years Guy's irreverent wit has 
been a source of delight for our readers. 
Guy has always been a Mac partisan, 
stemming from his days as the most note­
worthy of the M ac's early evangeli sts. 
Now the old warrior is rejoining the fray 
as an Apple Fellow, again to champion the 
Macintosh cause. This is good news for 
Apple and the Mac, but it means Mnworld 
and Guy must now part company. 

Consumers need to know what kind 
of commitment they can expect from 
those who purport to provide them with 
independent and objective information. 
We beli eve Mncworld's editorial practices 
serve our readers well. Tf you have any 
questions about these issues, or thoughts 
about how we can better serve your needs, 
please drop me a line. m 

Imagine the meeting where you all �
have the same vision, the same �
objectives, and the same notes. �

SoftBoard only looks a11d feels like an ordinary whiteboard . Whatever you 
create on a SohBoa rd® appea rs instantly on your Macintosh® or 
Windows®-based PC. Once it 's there, you can save it, print it, cut and 
paste it, e-mail it, fax it, even network it to multiple sites. From personal 
to conference room sizes, wa ll or cubicle mount. table top, or mobile. 
there's a SohBoard to fit your needs. 

For our brochure and information on all our SoftBoardl=] models ca ll today. 1-800-334-4922 ext. 90 
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If You Carit Live 

Without This, 


This IsTo Die For. 

You know who you are. 
Always on Lime. On top o[ 

things. And with a paper plan­
ner pennanently at your side. 

Which is why you're going 
to be so interested in the 
newest evolution of your 
favo1ite accessory. 

Day-Timer Organizer'" software. 
Designed to be the ideal panncr for 

addresses mul more, any paper-based system - or work all 
Day-Timer 01gru1izcr can 

lJy printing 0111 sd1cdules. 

by itself - its powerful features let you
integrate seamlessly with stay ahead of more infom1ation than any /Xl/.Je1cbmccl plm111c1: 

ever before. 
Day-Timer Organizer lets you switch easily between dail y, 

weekly and monthly views. Schedule recuning meetings in 
one step. Set reminder alarms. Search for information, and 

son it however you please. Even fop.vard 
unfinished tasks automatically to the next <ll!day, so theres no tedious recopying. 

Then, by ptinting it out and slipping it into 
any binder, you're more than just organized. • @

You're super-organized. Wherever you go. 
With a single, integrated system that fuses the power of the 

computer with the portability of the paper planner. 
Amazing, yes. But that.S what you'd expect from the company 

thats been defining Lime management systems for almost 
half a cemury. 

To get our new Mac version - at the low price of just 
$59.95* - just see your software retailer, or contact one 
of the phone numbers or addresses below. 

Its the perfect match for R DAY-TIMER• 
any organizing system. 

You can plan on it. TECHNOLOGIES 

To orrler, call 1-800-859-6955, liey #.146401, or emitact us on-li11c at Key worrl: DayTimer 0 11 '1\111erica Online or 

Go DayTim er 011 CompuServe. Fm· infonnat.ion by fax, ca /11 -800-362-9927.· 


•t\verJgc retail sales pric e: D:ty -l lmcr 1s a rcx1srcrcd 11:idcmark and D:ir :nmcr Org:m12cr is 3 tr.ulemark of Day-Timers, Inc . 

Circle 100 on reader service card Fax On Demand 1·800-234-04SS ext. 677 
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