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introducing Microsoft Office 98 
Macintosh Edition. 

Work different. �

From: New Microsoft Office 98 Macintosh Edition �
Sent: Tuesday, 5:15 p.m. �
To: PowerMac users �
Subject: It’s finally here. �

We started from scratch. We threw away all the old stuff. We created an entire �
division dedicated to the Macintosh and assigned them to build a totally new �
Microsoft Office for the Macintosh. One that takes full advantage of the Mac OS. �
One that looks and acts the way you expect it to. So you can move from �
application to application-from e-mai l, to word processing, to the spreadsheet and �
so on-without ever feeling like you•ve suddenly entered some kind of bizarre �
foreign territory. In other words, you ’re working your Mac like a Mac. You work �
the way you want to work. And that makes all the difference. New Microsoft Office 98 �
Macintosh Edition-ch-eek it out at www.microsoft.com/ macoffice/ now/ . �

Microsoft"' Where do you want to go today?" www.microsoft.com/ macoffice/ now/ 





Work different. �
(By this time tomorrow.) 

Get your copy of 

Microsoff Office 98 

Macintoshe Edition 

delivered overnight. 

Orders received before 12:00 midnight EST any weekday (holidays excluded) can be delivered 
the next business day. So get your copy of Microsoft Office 98 Macintosh Edition now. 

• llllicrosoft• Where do you want to go today?" 

An Apple Power Macintosh computer is required to run Office 98 Macintosh Edit ion. © 1998 Microsoft Corporation. All rights reserved. Microsoft and Where do you wanr to go today? are either registered 
trademarks or trademarks of Microsof t Corporation in the United States and/or other countries. Macintosh and Power Macintosh are trademarks of Apple Computer. Inc .. registered In the U.S. and 
other countries. •Shipping and handling charges will apply. Reseller prices may vary-estimated retail price Is S299 for upgraders and $499 for new users. The listed prices of S269.98 and S449.98 
are valid only from The MocZonc. To qualify for the upgrade price. you must be a registered user of Mfcrosoft Office or one of the component applications. Offer valid only In the U.S. and Canada. 
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Gadget Grumbles 

H OW COULD YOU BLATANTLY MIS­

iead prospective magazine buyers 
on your February cover? Most of the 
gadgets in "Gadgets!" had nothing 
whatsoever to do with the Macintosh­
or any computer for that matter (Febru­
ary 1998). The cover was enticing 
because it suggested that there were 
gadgets that would interface with a Mac. 
While some of the ones covered in your 
article did (cameras, monitor, scanner), 
many didn't (cordless phones, voice 
recorder, speakerphone). You disap­
pointed me big-time. 

GERALD A . RI S KIN 

via Marworld Online 

Most Macintosh fans we know have a fascina­
tion with cool gadgets (we certainly do!), 
whether or not they inteiface with a Mac­
although about two-thirds of the products we 
included do. We rounded up the tech toys our 
readers woi1ld appreciate most, based on the 
high standards for design and function we Mac 
users share. C'mon, didn't anything tempt 
your-Ed. 

I THINK YOU MISSED A VERY COOL 
gadget in your "Gadgets!" article 

(February 1998): a transportable satel­
lite telephone. It works anywhere in the 
world. You can forget about modems, 
phone lines, and local numbers to ISPs 
when you're traveling. All you have to 
do is plug your PowerBook or Newton 
into the satellite phone, and you're 
online. Of course, connection speed is 
slow and you have to be in direct line of 
sight to a satellite, but still, you have to 
admit that this is a cool gadget. And it's 
only around $6,000. 

BRU CE M C L A UGHLI N 

Berkeley, California 

NT Inclusion ... or Intrusion? 

AFTER READING ANDREW GORE'S 

"The Relevance Engine,'' I was as 
shocked as the next Mac fanatic when I 
realized that Microsoft's NT OS is going 
to be a continuing topic in Macworld (The 
Vision Thing, February 1998). I almost 
spilled my coffee as the notion of such a 
foe's intrusion into my trusted, favorite 
Mac magazine sunk in. 

But when l thought about it, it started 
making sense. After all, in my SOHO 
workday environment of mixed-platform 
computing, where we use the Mac OS and 
Windows 95 connected through an NT 
server, this information might be useful. 
The outside firm that does most of the 
work with the NT server has little under­
standing of Macs (which make up the 
majority of computers in the office). 

In the past month, I've spent count­
less hours trying to set up a RAS connec­
tion from a Mac to the NT server for 
e-mail, TCP/IP network access, and so 

on. It has been frustrating, to say the least. 
The article "Macs and NT:Allies or Adver­
saries?" (News, February 1998) gave me the 
information that Apple tech people didn't 
know and Microsoft wouldn't answer with­
out a $190 tech-suppon package. 

Since I'm in charge of Mac adminis­
tration in the office, I'm looking forward 
to knowing something about cross­
platform compatibility and everyday issues 
that affect NT server relations with Macs. 
I hope your continuing coverage of the 
NT OS as it relates to Macs includes many 
business situations, not just graphics-relat­
ed topics. Who knows, maybe this article 
will be of some relevance after all. 

B E N KAUFF M AN 

New Holltmd, Pm11Sylva11ia 

I READ ANDREW GORE'S COLUMN, 
and I assure you that I have plenty of 

sources for information about Windows 
NT, and Macworld is one place where I 
have no interest whatsoever in reading 
about it. It is irrelevant, irrelevant, irrele­
vant. Windows NT synergizes with the 
Mac about as much as the whale syner­
gized with Jonah. 

I am surprised by your remarks 
implying that this is in response to e-mail 
and reader feedback. I do not recall your 
ever asking readers if they wanted more 
NT coverage, and I suspect that you are 
misreading the e-mail you've received or 
are selectively reading it to support a posi­
tion you have already adopted. 

D AN IE L P. B . SMITH 

Norwood, Marsachusetts 

KUDOS T O MACWORLD FOR ITS 
news story on Mac integration for 

NT. As a support provider and network 
administrator in a large enterprise 
increasingly unfriendly to providing 
c011ti1111es 
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LETTERS 

CORRECTIONS 

• � The Emblnze WebChnrger review 
(March 1998) was cowritten by 
David Biedny and Nathan Moody. 

• � We incorrectly described Vicom 
Technology's feat1wes when refer­
ring to Vicom SoftRouter 4.0 ("The 
Mac's Brightest Stars," March 
1998). SoftRouter is a remote­
access server solution. 

Mac-based services (a wealthy institution 
of higher learning, no less), I have been 
dismayed by the lack of coverage ofMac­
intosh integration into NT and Net­
Ware environments. 

Macworld might help the Mac flourish 
if it were to provide more information on 
the availability ofcross-platform products 
and were to give information about Mac­
intosh access to non-Macintosh network 
services. It's a shame that I couldn't find 
anything of use from the Mac press when 
recently purchasing an Intel-based serv­
er. It would have been nice to hear what 
works and doesn't work with Novell's 
Macintosh NetWare Client 5.11 and NT 
Server's Services for Macintosh from 
someone other than Novell and Micro­
soft. The Mac will disappear from enter­
prise environments if local support and 
network administrators don't have the 
sort of information provided in this 
ground-breaking piece. 

BAY ARD BELL 

Atlanta, Georgia 

I THINK YOUR IDEA OF PUBLISHING 
more material about integrating Macs 

into non-Apple environments is excellent. 
Unfortunately, you seem to have been 
enslaved into the service of the Microsoft 
hype/misinformation campaign. PCs, 
particularly !'Cs in large organizations, 
are not just NT. Despite the garbage from 
Redmond, most PC servers out there are 
Novell, and a large number of them are 
Unix and even VMS. 

The facilities for supporting Macs were 
downgraded in NT 4 when compared with 
NT 3.51. It is not, and never has been, 
Microsoft's real intention to properly sup­
port interoperability with any other oper­
ating system. Lip service is paid to other 
operating systems for marketing purposes. 

Twelve months ago I too believed the 
hype, but since then I have acquired con­
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siderable experience in using NT with 
both PC and Mac clients. It stinks. Fur­
thermore, NT 4 was a significant down­
grade that reduced reliability and useful 
features in favor of marketing objectives. 

BILL NORTHCOTT 

via A1t1cwo,./d Online 

Paying for It 

I T'S SURPRISING TO ME THAT 
Apple now won't let users speak with a 

technician about a hardware problem 
without the user giving out a credit-card 
number. I found this out recently when 
the CD-ROM drive on my Power Mac 
9600/2 3 3 began failing to recognize a CD 
that played readily on my 8600. Since I 
was within my one-year hardware 
warranty, I call ed Apple to find out how to 
proceed and discovered that I would have 
to provide a credit-card number in order 
to speak to a technician. 

"Mike," a level-2 customer-relations 
agent, told me that loyal Apple users are 
always very pleased to provide Apple with 
their credit-card numbers. Apple wants to 
be sure that it can charge customers if 
hardware issues turn out to actually be 
software issues. In this way, it makes sure 
to never let a customer get inadvertent 
software support without paying-but I 
worry that the company will simply be 
alienating its customer base. 

KURT KRA USE 

Houston, Text1s 

I N RESPONSE TO PEOPLE FLAMING 
Apple for relinquishing its free tech 

support, I'd like to give a little insight from 
an ex-Apple phone-support technician. 

Apple cannot continue to provide free 
support in its current business condi­
tion-or any business condition. A toll­
free number works out for Apple to be 
about $13 per call for people asking how 
to turn their computer on. Granted, many 
people call in about serious bugs or engi­
neering problems, but you would be sur­
prised at the percentage ofcalls that could 
be prevented by the user reading the man­
ual. If users have the choice between a 
free call and reading their manual, a large 
portion of them will make the free call. 
Until free tech support was taken away, 
we were supporting Mac Pluses and Apple 
II's that had been purchased at garage 
sales! Now tell me how a company can 
survive providing this service. 

I cannot understand how people 
expect so much from a computer manu­
facturer. Apple is a business, and busi­
nesses must lay people off, reorganize, 
and change their services to stay prof­
itable. Give the company a break, and be 
glad you don't have an autoexec.bat file 
to call tech support about. 

D EE GOLDEN 

Austin, Texas 

Hankering for NCs 

I T'S POSSIBLE TO HAVE NETWORK 

computers without abandoning the 
stand-alone computer, just as it's possible 
to develop Rhapsody and continue devel­
opment of Mac OS. I oversee Macs and 
graphics/prepress systems for newspapers 
in various parts of the country, all of them 
with internal client-server networks. I'm 
slated to replace editorial Macs in about 
6 of our papers during the next 19 
months. Averaging 10 workstations per 
newspaper, that's about 60 computers. 
Let's see, do I want to pay $2,000 per 
workstation for glorified typewriters 
(remember, these are in the news depart­
ment, not graphics), or would I rather pay 
$800 per workstation? Hmmm. 

There are roughly 7 ,500 newspapers 
in the United States alone, and at least 
5 ,000 of those have a circulation of 50,000 
or fewer readers. Chances are that those 
papers are using Macs for production. 
While the folks handling page-building 
and graphics at these papers need high­
end machines, the reporters do not. They 
need to be able to type stories, move them 
across the network, check e-mail, and get 
on the 'Veb. I can't think ofa better appfj­
cation for NCs, and I hope Apple has peo­
ple working on them because I plan on 
buying them. 

LEE WALl.S jR. 

Birmin gb1111i , Alnba11111 

Letters should be sent to Letw·s, Macworld, 30 I 

Howard St., 16th Fl., San Francisco, CA 94105 ; via 

fax, 415/442-0766; or electronically via CompuServe 

(70370,702), MCI Mail (294-8078), America Online 

(keyword Macworld), AppleLink (Macworld I), or 

the Internet (letters@macworld.com). Include a 

renirn address and daytime phone number. Due to 

the high volume of mail received, we can't respond 

personally to each letter. We reserve the right to edit 

all letters. All published letters become the property 

of Macworld. !g 



. Get up to speed fest w ith the 

Canvas 5 Video Workshop Series 

(159.!l!I SRP each). Discover the many 

uses of Canvas 5 with guided, 

in-depth instruction. 

�~ �n �T�P� in Photoshop"? Nope. Image ed"rting in Illustrator .. or Yeah, right. 
Industrial strength vector illustration in XPress9 41 In their dreams. Web 
publishing out-of-the-box in an ofthese? Not a chance. 

It's simple; with Canvas 5, you get all the illustration, photo 
editing. page layout, and web publishing tools you need in one fully 
integrated, easy-to-use application. 

Vector and raster art - create both in Canvas 5. Text editing, 
page layout, and graphics production - Canvas 5 can handle it. Scan­
ning and photo editing? You can do that, too. And web work? Use 
Colada"" , our Java"' - based publishing tool, to instantly convert any 
document to a web page or an entire web site. 

So pack the essentials. Get your hands on a free, 30-day trial copy 
of Canvas 5. Call 800.622-6827 (305.596.5644) or visit our web site at 
www.deneba.com/ macworld/ And if you're already convinced you 
can't survive without it, visit CompUSA or your favorite reseller today. 

This ad was created using nothing but Canvas 5. Try that with 
any other single graphics program. 
�~� �C�o �p�y�r�i�g�h�t� 1998 Oeneba Software. All other trademarks are the property of their �
respective owners. Limited time offer valid only in North America. �
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The Vision Thing �
by Andrew Gore 

Feet of Clay 
THE NEWTON'S DEATH SHOULD BE A LESSON FOR APPLE 

N THE LONG HISTORY OF 
Apple's blunders, the death of 
the Newton may qualify only 
as a footnote. But it's a footnote 
that speaks volumes about what 
is at the core ofApple's troubles. 

As a coauthor of Newton's 
Law, a guidebook to the first 
Newton, I was fortunate to be 

a firsthand witness to the Newton's life, 
even before the MessagePad was intro­
duced to the world in August 1993 . 

So it 's with some perspective that I say 
the failure of the Newton can in no way 
be attributed to the acumen of the prod­
uct's designers, who were one of the most 
creative teams of programmers and engi­
neers I've ever known. No, the responsi­
bility for the Newton's untimely demise 
must be laid at the feet of Apple execu­
tives, who simply didn't get it. 

Ignoble Birth 
No one will ever forget what an absolute, 
bone-shattering disaster the launch of the 
original Newton was: the details of its 
poor handwriting recognition and other 
failings have been immortalized in popu­
lar culture. 

That first MessagePad was literally 
half-baked, a product that should have 
stayed in Apple's development oven for at 
least another six months. Many of the 
Newton engineers begged Apple not to 
release the product until it was ready, but 
Apple was terrified that some other PDA 
(personal digitaJ assistant) wouJd steaJ the 
Newton's thunder, and chose to release a 
product that wasn't finished. 

As it turned out, none of those first­
genera tion PDAs caught on and Apple 
easiJy could have waited another year to 
release the Newton. Apple let itself be 
motivated by fear, and fear is the worst 
emotion on which to base a decision. 

AJthough the first MessagePad was 
deeply flawed and completely overhyped, 
that didn't mean the Newton was dead in 
the water. After all , the first two versions 

of Windows were hardly barn burners, 
but Microsoft kept at it, chipping away at 
the product's flaws until customers final­
ly started buying it. 

If Apple had followed a similar 
course, it would be the Newton's OS, not 
the PalmPilot's, giving Windows CE fits. 
Think about it : would any of us have 
guessed that U.S. Robotics would be the 
one company to design an OS that would 
kick Microsoft's butt in the marketplace? 

Think Small 
Apple started on the right track. Rather 
than abandoning the Newton and starting 
over, it continued to make refinements. 
Most recently, the impressively powerful 
Newton OS 2.0 stood as a release whose 

technology still trumps anything that 
Microsoft or U.S. Robotics have to offer. 

But Apple never 1·enlly recovered from 
that fir st failure. Long after users had for­
given the Newton's awkward birth, Apple 
managers obsessed about it. That's a 
shame, because despite the problems 
Apple's prelaunch hype created, all that 
excitement showed that people did want a 
small, inexpensive device for tracking per­
sonal information. 

A lot of those people use PalmPilots 

now, but it didn't have to end up that way. 
Even today, the Newton's superior inter­
face could grab a sizable portion of the 
PDA market, if only you couJd find a 
Newton that was the size of a PalmPilot. 

Here we run up against Apple again. 
The Newton engineers realized that they 
had to get small, and over the last couple 
ofyears, they did come up with designs for 
pocket-size, inexpensive Newtons. But 
Apple was gun-shy, afraid that it couldn't 
compete with U.S. Robotics' momentum. 
Instead of trying to fight it out, Apple 
turned its attention to vertical markets. 

Fear of Failure 
What ultimately killed the Newton was 
fear. Apple was afraid of taking a risk, even 

though risk was the only thing 
that could have saved the 
Newton. 

At Apple, it takes a hun­
dred people to come up with a 
good idea but only one to kilJ 
it. Unless Apple can start 
encouraging intelligent risk 
taking, the company will be 
doomed to repeat the error it 
made with the Newton. 

I'll admit it: I'm in mourn­
ing. Not just for the Newton 
but for all the great ideas 
Apple has had that now may 
never see the light of day. I'm 
talking not just about ideas 
for the Newton-I'm talking 
also about brilliant ideas to 

improve and extend the Mac. 
I can onJy hope that Apple has finally 

learned that you can't succeed if you 
don't take chances. May the Newton be 
the last of Apple's good ideas to meet an 
untimely end simply because its creator 
had feet of clay. m 

Send messages of condolence to 
visiontbing@macworld.com. In lieu of 
flowers, please send donations to tbe Nlusemn 
of Dead Apple Technologies-we bea1· it's 
looking to expand. 
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Can a modem hurl you into 

the center of a mash pit? 

In a word, no. But with 

near CD-quality audio and 

smoother-streaming video, 

the new V.9o U.S. Robotics® 

56K* standard modem, 

comes closer than ever 

before. It connects up to 

80% faster than other 28.8 

modem brands. And it's 

compatible with nine of the 

top ten Internet providers 

and over 1,400 more around 

the globe. No wonder 

U.S. Robotics is the world's 

best-selling modem. 

To learn more, contact a 

U.S. Robotics reseller or visit 

www.3com.com/56k. 
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Mac Vendors Ponder Netscape Gambit 
BROWSER DEVELOPER TO 

GIVE AWAY SOURCE CODE 

by Cameron Crotty 

W
hen et scape �
announced it s �
plan to release �
the source code �
for its Communi­

cator suite of Internet-access 
clients, you could al most hear 
the computer industry's col­
lective gasp. For most soft­
ware developers, the source 
code- the commands that 
make a program work-rep­
resents their most valuable 
and protected asset. But Net­
scape, fighting a do-or-die 
battle with Microsoft over 
Internet dominance, decided 
in January to fo ll ow its rival's 
lead in givi ng away its brows­
er. By releasing the source 
code along with the Commu­
nicator software, Netscape potential of etscape's offer, establi shed the precise terms their improvements freely 
hopes to enlist hordes of pro­ and a few have offered hints under which it will make the available to other program­
grammers to create Commu­ about forthcoming products source code available. Devel­ mers. W ithout that informa­
nicator enhancements that it that might incorporate Net­ opers can sell packages that tion, "we can't determine 
could not produce itself. scape's browser technology. incorporate Communicator exactly what we would or 

So what does this mean But they are also aware that source code, says l etscape wouldn't be able to do [with 
for Macintosh users? Should the devil li es in the details, Communicator product man­ the software]," says Macro­
you prepare yourself for an some of which Tetscape is ager Todd Goldman, but the media chief technology offi­
onslaught of exotic new Web still worki ng out. company hasn't decided what cer orm Meyrowitz. As a 
browsers? Mac developers say Murky Conditions Net­ requirements developers will result, he says, Macromedia 
they are excited about the scape :1dmits tl1at it hasn't have to fulfill, such as making will wait a couple of months 
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before deciding whether to 
follow Netscape's initiative. 

Technical Obstacles Devel­
opers who want to use the 
Commw1icator source code 
also face a daunting technical 
task. Communicator is a 
huge, complic ated beast: 
about 3 million lin es of code 
developed over a span of four 
years. Developers who want 
to use the code will have to 

pick it apart by hand, learning 
its intri cacies and interdepen­
dencies as they go. 

"[Netscape has] given us 
something with very sharp 
knives exposed, instead of 
packaging it up neatly," says 
Roger Spreen, director of en­
gineering for Adobe PageMill. 

Nevertheless, he says, he is 
intrigued by the possibilities. 
"Theoreticall y, this is a great 
thing for Adobe," he says, cit­
ing the countless hours that the 
PageMiJJ team spends figuring 
out how browsers render 
HTML. Adobe embedded 
Nlicrosoft's Internet E:-.'Plorer 
in PageMill 3.0 so that site 
developers could directly pre­
view their HTML. Spreen says 
he'd like to do something sim­
ilar witl1 Netscape's browser 
code, but he'd prefer that 
someone else do the hard work 
of building an application-pro­
gramming interface that makes 
it easier to develop Communi­
cator-based products. 

Better E-Mail? For some 
developers, Navigator-the 
browser component of Com­
municator-is the least-inter­
esting portion of the software 
suite. Netscape's e-mail client 
uses IMAP and LDAP, new 
processing and directory pro­
tocols that most in tl1e indus­
try believe are the futme of 
Internet e-mai l but that aren't 
available from most Macin­
tosh e-mail clients. "Some 
enterprising company could 
take [Netscape's e-mail] code 
and build a cool application 
on top of that," says Eric 
Zelenka, WebStar product 
continues on page 26 

printing 

The Proof Is �
in the Ink-Jet �
NEW EPSON PRINTER 

WITH EFI RIP REDEFINES 

DIGITAL PROOFING 

by Stephen Beale 

E
pson (310/782-0770, 
www.epso n. com), 
which spent much of 
1997 setting n ew 
quality standards for 

under-$500 ink-jet printers, is 
now taking on tlie profession­
al graphics market with a 
$10,000 digital proofer tlrnt 
includes a stand-alone EFI 
Fiery PostScript 3 color server. 

The Epson Stylus Pro 
5000, scheduled to ship in 
March 1998, is positioned as a 
low-cost alternative to the Ir is 
Realist FX 5015 ink-jet print­
er, which sells for $45,000. It's 
also likely to pose a stiff chal­
lenge to Imation's popular 
Rainbow 2730 dye-sublima­
tion proofer, which sell s for 
about $20,000. 

Where's the Proof? These 
printers are known as proofers 
because they are designed to 
replicate, as accurately as pos­
sible, what a page will look 
lik e when reproduced on a 
commercial press. Analog 
proofs, which are generated 
directly from the film used to 
make printing plates, offer the 
highest degree of accuracy, 
but they are costly and time­
consuming to produce. 

Digital proofers generall y 
carmot match tl1e accuracy of 
analog proofing systems, but 
even at $45 ,000 they are 
cheaper than analog proofers 
and have the added advantage 
t11at they can work directly 
from digital data-there's no 
need to produce film on an 
imagesetter before you ca n 
see the proof. 

Many designers who once 
might have produced mul­
tiple analog proofs for a proj­
ect are now using ink-j et or 
dye-sublimation printers for 
preliminary proofs, turning 
to an anal og system onl y 
when t11e job is ready to go 
on press. Some commercial 
printers are even accepting 
digital proofs as contrnct proofs 
- meaning the printer is con­
tractually obligated to match 
t11e colors in t11e proof. Jn 
addition, digital proofers are 
the only choice if you're 
using one of the new film less 
printing technologies, such as 
computer-to-plate systems or 
digital presses. 

Fiery Sale At $10,000, the 
Stylus Pro 5000 promises to 
dramaticall y lower the entry 
point for digital proofing. To 
put its price in perspective, 
consider that an EFI Fiery 
color server :!lo ne costs 
$10,000 or more; Epson and 
EFI say t11ey are cow1ting on 

Epson 's S10,000 Stylus Pro 5000 �

ink-jet proofer includes a stand-alone Fiery �

print server from EFI. 

volume to compensate for the 
system's low price. T he server 
and printer both include pro­
prietary chips that prevent t11e 
use of the server with other 
output devices. 

T he server feamres 32MB 
of RAM, a 2.l GB hard drive, 
and a high-speed 100/IOBaseT 
network connection. The serv­
er can simultaneously spool, 

rasterize, and print PostScript 
files and includes a built-in 
Web page that lets you control 
printer functions. Du Pont has 
provided color-rendering dic­
tionaries designed to simulate 
popular analog proofers, 
including Fuji Color-Art and 
its own WaterProof system. 
Du Pont also offers a wide 
range of proofing media for 
the Epson printer. 

The printer i tself uses the 
same six-color, Micro Piezo 
ink-jet technology found in 
Epson's Stylus Photo, but the 
Stylus Pro 5000 boosts tl1e res­
olution from 720 by 720 dpi to 
1,440 by 720 dpi. Its paper cas­
sette handles up to l l -by-17­
inch paper, but you can use 
a straight-path paper-feed 
mechanism in t11e back to print 
on stocks up to I 3 by 19 
inches, permitti11g full-bleed 
tabloid output. The direct-feed 
mechanism also allows t11e use 
of heavy paper stocks, includ­
ing high-rag-content water­

color papers that 
often jam other 
printers. Cost per 
copy ranges from 
about 12 cents to 7 
doll ars, depending on 
the proofing media. 

Caveats Like 
otl1er ink-jet print­
ers, the Stylus Pro 
5000 offers a big 
advantage over dye­
sublimation devices 
in that it can print 
on a wide range of 
media. However, 
dye-sublimation 
printers-and the 
Iris ink-jets-are 
continuous-ton e 

devices, meaning that they 
can vary the density of each 
dot placed on the page; the 
Stylus Pro 5000 uses tiny dots 
along with li ght cyan and 
magenta inks to simulate con­
tinuous-tone photographic 
output. Early print samples 
from Epson appear to rival 
the photo quality of output 
continues 
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from continuous-tone print­ site, SoftLogik boldly claims to ware. If you can't get your cat­ than the add-on technologies 
ers, but under a magni fy ing have the best desktop publish­ alog, brochure, or mag:nine to in other graphics programs. 
glass, you may notice minor ing program on the market, print, you lose real money. So Developers have almost un­
banding and other artifacts and PageStream 3.3 (the fi rst if your current page-l 6yout restricted abili ty to integrate 
that would not show up in an Mac release) certainly has a package is working, you need a their XTensions with the 
Iri s print. long li st of features, including compelling reason to switch to QuarLXPress source code. 

On the other hand, the a different one. one 9f the Adobe PageMaker, by compar­
Epson primer, with its 1,440­ current challengers to Quark ison, has a limited applicati on­
by-720-dpi resolu tion, pro­ and Adobe has provided such a programming interface; several 
duces sharper text and lin e arr compelling reason. I XTensions developers have 
than the 300-dpi Iri s printers. Plug-in Advantage �~ �u�a�r�k �­ said that it would be impossible 
And given the $35,000 price XPress has a second advantage to create PageMaker versions 
difference, many users will no that has given it a big �l �e�; �1 �~� over of their Quarlv"'\:Press add-ons. 
doubt overl ook the Iri s advan­ PageM aker and the �l �~ �s�s�e �r �­ Adobe Beckons Ado be 
tage in photographic output. known contenders: Ofark­ apparentl y recognizes this. 

In addition to being used XTensions, the technology that MacWeek, citing anonymous 
as a proofer, the Stylus Pro �a�l�l�o�~ �' �S� developers to ct reate sources, has reported that 
5000 will lik ely be used by programs that customizb the Adobe is working on a new 
digital fin e arti sts who mi ght clrnracter style sheets and Bezi­ page-layout software. fvery page-l ayout application, code­
otherwi se turn to the Iri s er drawing tools. It also has publishing operation has its named K2 , that will be built 
printer. Expect the first mod­ · one glaring omission-it can't own peculi ar needs, and from the ground up to chal­
els to show up in service directly import Microsoft QuarkXTensions can be used lenge Quark.XPress for the 
bureaus, but given its low Word fil es-and some of its to transform QuarkXPre. s into wallets of graphics profession­
price tag, the Stylus Pro 5000 fearures, such as 3,000 percent a highl y specialized progJam. als. The new program will 
will eventually find its way zoom, are of dubious value. Quark's plug-in arc itec­ reportedly feature a revamped 
into ad agencies, design stu­ But even if these problems mre is much more powerful co ntinues 

000 

dios, and corporate publish­� are addressed in a future soft­
ing environments. � ware release, SoftL ogik-and 

other Quark and Adobe chal­
lengers, such as M ulti-Ad Ser­

publishing vices and Manhattan Graph­
ics-face some huge, and like­
ly insurmountable, obstacles Pretenders to 
before they can establi sh a 
beachhead among graphics the Throne professionals. 

Most designers and pub­
NEW PROGRAMS TAKE 

li shers depend on other com­�
ON QUARK XPRESS AND panies- service bureaus, trade �

shops, and commercial print­�
ADOBE PAG EMAKER 

Q 
ers-to produce high-quality 

by Stephen Beale ouq)Ut from their fil es. These 
service providers have largely 

uarkXPress and, to a standardized on a few key 
lesser extent, Adobe applications-QuarkXPress, 
PageMaker have long follow ed by PageMaker, 
dominated the market Adobe Illustrator, and M acro­ Apple Computer (408/996-·1010, � www.apple.com) has 
for professional page­ media Freel-land-that pro­

launc.hed a blowout f+ sale on its once-exclusive Twentieth layout software. Bur this hasn't � duce the hulk of the jobs com­
Anniversary Macintosh. These sleek 603e-based Macs­kept a parade of developers ing in to their shops. M ost ser­

from uy ing to compete with vice bureaus have technicians manufactqred in a limt ed edition of 20,000 units-debuted 
the desktop publ.ishing ti tans. who thoroughly understand in February 1997 at a �~�i�c�e�y� $7,500 and were available only 
T he latest to try is SoftLogik � these programs; they can easi­ through select Apple I pecialists. But now the computer is 
(3 14/305-7878, www.soft1 ogik � ly identi fy and fi x common 

available from any M cintosh reseller for just $3 ,999 . 
. com), a small developer of � (and sometimes unco1111non) 

These Macs may seem like a bargain, but with their Commodore Amiga software problems in the fil es submit­�
that recent.ly po r ted i ts ted by customers. 603e CPUs, they are lower than the latest shipping Power �

PageSn·eam page-layout pro­ T his is a huge advantage, Macintosh G3/266 a d cost $2,000 more.- ALLYSON BATES 
gram to the Mac. considering the mission-criti­

Bold Claims On its \Neb cal nature of publishing soft­
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A Digital Color Copier For Every Department. Every Company. s14,895. 

Digital Color+ Productive B & W Brillian t color every office can afford . Spectacular 

presentations every time. Experience the productivityConverts to network printer-scanner 
of easy, smart digital features for thousands less . 

Unique optional embedded Fiery 
Get a demo of your colorful future from the #1 maker of 

Prints up to 11 X 17 format dig ita l copiers in the USA. Call 800 63 RICOH . 

Onl ine www.r icoh-usa.com 

lt lCAffcio Color'" 2 0 0 3 Image Communication 

Circle 4 on readerservice card 
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news �
extensions architecmre offer­
ing capabilities similar to those 
in A.'Tensions. Adobe would 
not conunent on the Macl#ek 
report, but it hould come as 
no surprise: Quark­
XPress 4.0 is general­
ly regarded as being 
superior to Adobe 
PageMaker 6.5, and 
the latter's share of 
the Mac page-layout 
market has been in 
slow, steady decline 
for the past few years. 

Adobe is proba­
bly the only vendor 
with a realistic chance 
of se1iously challeng­
ing Quark. As the developer of 
Po ·tSLTipt, Adobe has instant 
credibility with service-bureau 
pro ; after all , one of the 
biggest fears is that an incom­
ing job wi ll cause a PostScript 
error. On the other hand, 
Adobe will have to recruit 
XTensions developers to port 
their add-ons to the K2 plug-in 
architecture, and that may not 
be easy. But it will be fur easier 
for Adobe than it is for Soft­
Logik, Manhattan Graphics, 
and other Quark wannabes. 

graphics 

New Releases 
Strengthen 
Painter Brand 
PAINTER CLASSIC GETS 

BACK TO BASICS 

by Cathy Abes 

A
ttempting to broaden 
and consolidate the 
Painter fami l y of 
products, MetaCre­
ations (805/566-6200, 

www .metacrearions.com) is 
releasing ;i $I 00 streamlined 
version of Painter aimed at 
intermediate users, :1s well as a 
new, renamed version of its 
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3-D paint software, Demilcr. 
With Painter Classic, the 

company has focused on what 
defined the original Painter: 
the program's ability to simu-

Painter Classic gives you more natural-media 

brushes and fewer palettes. 

late traditional media. Classic 
will include image hoses, the 
seamless tiling of images, and 
an eA.'t:ensive library of brushes, 
but much of Painter's complex­
ity has been stripped away. You 
won't see Painter's confusing 
floaters, nor will you be able to 
create brand-new brushes, 
although existing ones will still 
be customizable via sliders. 

Classic's simpler interface 
won't have any hidden palettes. 
You'll be able to personalize 
your workspace by tearing off 
and creating custom palettes. 

Painter 3-Deified Demi ler 
has been improved and re­
christened Painter 3 D , both to 
strengthen the brand identity 
and to better reflect the pro­
gram's purpose. It will include 
such Painter 5 features as 
dynamic floaters, customizable 
palettes, and plug-in brushes. 
New capabilities include map 
sharing, for applying one tex­
ture map to multiple 3-D 
objects; hierarchies, which 
allow you to paint just selected 
parts of a model; multiple­
object management, which 
lets you group objects for tex­
ture mapping; and vi ews, 
which allows you to vi ew an 
object from any angle. 

Due to ship by earl y 
April , Painter 3D is expected 
to sell for about 300. Up­
grades from Painter Classic to 
Painter 5 will be $200. 

"M AC VENDORS PONDER 

NETSCAPE GAMBIT" 

co11tlnued from page 23 

manager for StarN ine. 
Small Fry The most­

exciting work on Communi­
cator may come not Ifrom 
large, establi shed companjes 
but from independent jlnter­
net citizens who �s �u�p �~�o�r�t� a 
particular technology o plat­
form. Just a few week after 
Netscape made its ann unce­
ment, a gang of loosely orga­
nized programmers an9 non­
programmers banded togeth­
er with the goal of �b�u�i�l�~�i�n�g� a 
free version of Navigator for 

pple's Rhapsody OS. 
Sa ys group cofounder 

Raven Zachary, currently in 
Prague working as the senior 

Internet analyst for Radio Free 
Europe/Radio Liberty, 'We all 
intend to make Rhapsody our 
deshop operating system." He 
says he has no interest in devel­
oping browser refinements for 
the Mac OS but expects that 
other independent program­
mers will take on that msk. 

Help from Mozilla Net­
scape has establi shed an in­
house group called Mozill a, 
along with an associated Web 
site (www.mozill a.org), to 
assist developers who want to 
create browser variations. The 
source code for the forthcom­
ing Communicator 5.0 was 
scheduled to be posted on the 
Mozilla Web site by March 3 L 
Netscape will also distribute 
the source code on CD-ROM, 
possibly at a nominal charge. 

ly knit as the many T-shirts worn by Apple employees during 
the company's tumultuous 20-year history. Two years ago, 
software test enginedr Gordon Thygeson began collecting 
photographs of �t�h�e�s �~� mementos, and the result is Apple 

T-Shirts: A Yearbook of History at Apple Computer. a 204­

page coffee-table bo+ featuring photos of more than 1,000 

T-shirts given to company employees. 
The T-shirts range from staid renditions of the Apple logo 

to more-outrageous sentiments. One reveals the true mean­
ing of IBM : "I Build Macs." Another, parodying an infamous 
Mac error message, reads, "Sorry, the AppleSoft engineer 
'unknown' has unexpectedly quit." 

Thygeson offers the $40 book through his Web site. at 

WWW.Appletshirts.com.- sTE pH EN BE ALE 
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