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Unleash Your Creative 
Power With Inspire 30 

A
s a graphics professional, you are expected to NewTek designed Inspire 3D based on its experience �
create dynamic print ads, multimedia productions, with LightWave, the choice of Hollywood animation �
and stunning visuals for the web. Faking it in a 2D studios such as Dreamworks and Digital Domain. We have �

package falls short of what you want to deliver. It’s time to worked hand-in-hand with graphic artists to develop pow›�
take the 3D plunge, but you ’ve only found under-powered erful, creative tools for more than a decade. �
toys that fall short of getting the job done right. �

Best of all. you’l l find Inspire 3D works well with 
Finally, you have a choice. NewTek, the company that Adobe Photoshop". Quark XPressfi, Macromedia 

took Hollywood by storm with LightWave 3Dfi, has just FreeHandfi, and Macromedia Directorfi, as well as dozens 
released Inspire 3D�. It’s a powerful, yet easy to learn 3D of other programs that professionals use every day. As your 
program designed specifically for the needs of imagination and creative needs grow. you’ll find 
the professional graphic artist. It comes w ith that Inspire 3D has the power to make all 
an interactive tutorial that gets you up your artistic creations come to life. 
and running in no t ime. Before you 
know it, you’ ll be creating stunn ing Call NewTek today at 
graphics that satisfy even the most 
demanding clients. 1-800-862-7837 

for more information 
http://www.newtek.com 

Outside t he USA call 1-210-370-8000 � FA X: 1-210-370-8002 W indows NT or 95 �Power M aci ntosh 
Anonymous FTP site: ftp.newtek.com All trademarks and registered trademarks are the sole property of 

thei r respective owners. © NewTek 1998 NewTek 

Choose 50 at 'Ml{W.macworld.com/Getinfo 



Viewsonic �

-, 
• ::•:·(.I ', • !• 













\ ' 

• frts ilto the expansion bay 
• rugged for mobie use - wthstands up to 150 g's 
• lightweight - weigls just 10 omces 
• high speed - disk-to-disk data transfer 
• bootable - right out of the txx with Mac OS 8 

and Iomega Tools on a 100MB Zip disk 
• store aitical data - protect you- cisk for added security 

with password protection 
• back-up data - use Zip clsks to ardlive aitical data and 

documents; each disk is 100M8 
• fl.J functionaity - same ft.nctionaity as the Iomega Zip dive 

made especialy for ya.r laptop 

Other G3/3400 & 1400 Series Peripherals 
• VST Charger • Apple'' Batteries • 
• Apple® AC Adapter • Expansion Bay U 
• VST Auto Adapter AC/ DC Power Adapter ....,. 

The Portable Solutions Specialists 
VST PRODUCTS COMING SOON FOR THE "NEW" G3 SERIES 
visit our web site for more information WWW.VSttech . com 
VST products are available through all major distributors. resellers and catalog mail houses 
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Register· to 
-

When you visit Macworld Online, 
the ultimate buyer's guide, just reg­
ister and become eligible to win 
FREE professional Mac software 
from EXTENSIS, MACROMEDIA, and 
METACREATIONS! 

LE T TE RS 

programs with the same problem. 
Please, no matter how enthused you are 
about major operating-system updates, 
fully warn your readers of possible prob­
lems such as these. 

] A MI E L O EB 

Mo11tgo111e1y, Alnbn111n 

As ofearly March , neither Norton Utilities 
for the f\![acintosh nor Alsoft '.r DiskExpress 
Pro supported HFS+, although both compa­
nies promise support for the new fo1wat in 
the nearfuture.-Ed. 

Jeers for the 63 

GALE N GRUMA N' S REVIEW OF 

Power PC 750 systems really hit the 
mark (March 1998). When a Power 
Computing PowerBase 180 owner can 
purchase a 250MHz G3 upgrade card 
from Power Logix that will enable this 
low-end Mac system to blow away the 
first Mac G3's, that says a lot about 
Apple's present state of innovation­
that is, the lack thereof. 

J O H N PR O T O l' i\ P AS 

H1111tiug1.011 S t11tio11 1 New York 

Portable Pleasure 

0 NE FEATURE YOU OVERLOOKED 

in your review of portable projec­
tors was dual voltage capabilities 
("Prime-Time Projectors ," March 
1998). Making presenta tions overseas, 
as well as in the United States, led me to 
choose the CTX Opto EZ Pro 580 over 
your Editors' Choice Sharp XG-NVJ U 
(and pocket the $1,500 difference). I 
just got back from Europe, and the EZ 
Pro 580's no-switch voltage sensing, 
along with its retractable lens, light 
weight, and cable carrying case made 
this unit a welcome companion. 

5 TF.Pl-I E 1' C O?\NORS 

Cn111bridge, iWnsS11cb 11setts 

Letters should be sent to Letters, 1\facwo rld , 30 I 

H oward St., 16th H , San Fra ncisco, CA 94 105; via 

fax, 415/ .\42-0766; or electro nically via C ompuServe 

(70 370 ,702 ), MCI M ail (294-8078), ApplcLink 

{Macwo rld I) , o r the Tnterner (l e tre rs@macworld 

.com). Include a return address and daytime pho ne 

number. Due to th e high volum e o f mail received , 

we can't respond personally to each letter. We reserve 

th e right to edit all le tters. All publ is hed lette rs 

become the property o f Mncwo1-/d. !!! 
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A Digital Color Copier For Every Departmen t . Every Company. 5 14,895. 

Digital Color+ Productive B & W 

Converts to network printer-scanner 

Unique opt ional embedded Fiery 

Prints up to 11 X 17 format 

fieryu_.· 
driven 

Affcio Color'" 2 0 0 3 

Brillian t color eve ry office can afford . Spectacular 

presenta t ions every time . Experience the productivi t y 

of easy. smart dig ital features for thousands less. 

Get a demo of your colorful future from the #1 maker of 

d igi tal cop iers in the USA. Call 800 63 RIC OH. 

On line www.r icoh -usa.com 

Ill �
Image Communication 

Choose 4 at www.macworld.com/Getinfo 





The Vision Thing �
by Andrew Gore 

The Undiscovered Country 
WALL STREET'S CONSUMER-LEVEL LUST COULD DRIVE THE MAC INTO NEW MARKETS 

UPHORIA IS NOT A WORD 

often associated with 
Apple these days. A 
constant stream ofpetty 
dramas combined with 
uncertainty about the 
Nlac's future have con­
spired to seriously erode 
confidence in Apple and 

its products. To be a Mac user is usually 
to be dismissed as a fanatic, as if with a 
single word from our charismatic cult 
leader in Cupertino it'll be Jonestown 
cocktails all around. 

So why is it that the acolytes ofthe Bot­
tom Line are suddenly giddy about Apple 
and its fortunes? As of early Apri l, Apple 
was the best-performing technology stock 
on \Vall Street. 

If you ask stock analysts about this 
sudden reversal of fomme, they'll give you 
a list of practical-sounding explanations: 
Apple stock is undervalued; Apple's new 
distribution strategies are enhancing mar­
gins; the company seems to be on the road 
to sustained profitability; the new G3 
Power Macs are selling well. 

But ply that same analyst with a few 
drinks, and you'll likely hear a different 
explanation: consumer Macs. 

An All-Consuming Obsession 
Despite every effort by what is arguably 
the greatest convergence of technologi­
cal and marketing eA'Pertise in human his­
tory-the computer industry-there are 
still a lot of people in the world who can 
afford computers and don't have them. 

Not even the breakthroughsub-$1,000 
PC systems introduced late last year were 
able to penetrate this wall. The fact is, there 
are millions ofpotential computer users out 
there for whom even the siren song of the 
Internet is not strong enough to ba lance 
out having to sit down and learn Wmdows. 

That's why the rumors that Apple will 
introduce an under-$1,000 G3 Mac 
sometime this year have pushed the com­
pany's stock up. After all, everyone knows 

that what Apple does best is make com­
puters that are easy to use. Combine that 
with the tremendous brand recognition of 
that rainbow-colored logo and you've got 
a product that must be able to break the 
entry-level logjam. 

T here's on ly one problem with this 
theory: not even the Mac is easy enough 
to use for technophobes to buy into the 
digital revolution. 

Now don't get me wrong-I think an 
under-$1,000 Mac is a great idea and 
could be a big success. There are a lot of 
Mac aficionados out there who haven't felt 
comfortable spending several thousand 
dollars for a Mac but will have a much eas­
ier time spending$ l ,000 for one. An inex­

pensive, cool-looking G3 Mac could be 
just the incentive to get those users to 
join the PowerPC generation. 

From Creator to Consumer 
The real trick to reaching the least techni­
cally literate isn't to box up tl1e same old 
computer and ship itwitl1 a three-digit price 
tag. It's to create a product that delivers the 
advantages of a computer without actually 
resembling one. And right on schedule, here's 
another juicy rumor for Wall Street: Apple 
is working on a "set-top media player," 

often referred to by the code name Colum­
bus. I have no knowledge about whether 
Apple is working on such a device. But if it 
is, that makes a lot of sense. 

Imagine a box that is a DVD player, 
capable of playing the ever-growing selec­
tion of movies avai lable in that format. 
Add to that the abi lity to surf the \i\feb. 
And top it off with the ability to send and 
receive e-mai l (with an optional key­
board) and to play interactive games and 
educational CD-ROMs. If this little box 
could do all that-especially if it didn't 
cost much more than a regular DVD 
player-you cou ld really have sometl1ing. 

Ofcourse, Apple would be insane to try 
to exernte such a strategy on its own. But if 

it could work in partnership 
with a major consumer-elec­
tronics company (and we aren't 
talking Bandai here), it could 
potentially be a huge winner. 

\Vhy? Because hidden un­
der all the cosmetics and mar­
keting spin promoting tl1at 
box as an "enhanced DVD 
player" there would beat the 
heart of a Mac. And the Mac 
is still the premier platform for 
creating the very content that 
tl1is box's owner wants to con­
sume: Web sites, movies, and 
interactive CD-ROMs. 

For the first time, content 
developers would be able to 
draw a straight line from tl1eir 

favorite platform for creating material to 

the preferred platform for playing back the 
fruits of their labor. 

I just hope that amid all tlus consumer 
euphoria Apple doesn't forget its core 
audience: the people who create the con­
tent that would appear on that little box. 
They're the ones who will give Apple tl1e 
edge it needs to break rnrough to people 
who don't yet own a computer. !!! 

Use a computer to sL?ld yo1a- comments to 
visionthing@nuu:world.com-although ifyou 
can do it without one, mon power to J'Olt. 
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$649 external drive 

2 gig Jaz cartridges for as low as $149 .95. �

Each cartridge has �

two monster gigabytes of capacity �

2GB is read / write compatible wi th lGB •1 

1-Stei " backup software can pro tect 

up to 4 gigs (com pressed!) 

Access time 

15.5ms read/ 17 .5ms wri te 

Average seek time 

lOms read/ 12ms write 

Maximum sustained transfer rate 

8. 7MB/ sec. 111ax 

For informatio n about connecting 

you r Jaz drive lo a Mac or PC , 

see your reseller or visi t us at: 

www.iomega.com 







ColorSync 2.5, an updated from QuarkXPress," else­ bilities to the latest versions of 
publishingversion of Apple's color-man­ where in this issue). A year Preflight Pro and Preflight 

agement technology, and said 
that Apple plans to make 
ColorSync available for \Vin­
dows by the beginning of 1999. 

Joining Jobs on stage, 
Adobe Systems' CEO John 
\-\Tarnock said that Adobe will 
support ColorSync in funire 
!\1ac and \Vindows versions of 
Adobe Acrobat, Photoshop, 
lllustrator, and PageMaker; 
the iVIac versions ofillustrntor 
and PageMaker already sup­
port ColorSync. 

Apple has long resisted 
making its core software tech­
nologies available for \Nin­
dows, fearing that such moves 
will negate the Mac's remain­
ing advantages over the Win­
tel platform. But Linotype, 
which developed the color­
matching software that un­
derlies ColorSync, has li­
censed the same technology 
to Microsoft for inclusion in 
Windows. Apple thus gains 
little by continuing to restrict 
ColorSync to the Mac. With a 
\Vindows version of Color­
Sync, Apple makes it more 
lik ely that developers will 
support the color-manage­
ment software in their cross­
platform products. 

However, the move is 
fraught with irony. In his key­
note, Jobs pointed out that 
color management belongs 
not in applications but in the 
OS. But Microsoft-now sup­
posedly on a friendlier basis 
with Apple-has its own color­
management plans for \Vin­
dows. Like a Trojan horse, 
ColorSync will li kely infiltrate 
Windows through applica­
tions such as Photoshop and 
PageMaker; a \Vindows user 
installing a new Adobe graph­
ics package will get ColorSync 
as part of the bargain. 

iVleanwhile, Macintosh 
users can download Color­
Sync 2.5 free from Apple's 
\Veb site (http://colorsync 
.apple.com). New features 
continues on page 28 
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Prepress 
Vendors Flock 
to Acrobat 
NEW PRINT SOFTWARE 

HANDLES PDF FILES 

by Stephen Beale 

P
repress-software devel­
opers are heeding the 
call of the Acrobat as 
Adobe Systems' Port­
able Document For­

mat (PDF) gains favor among 
publishing professionals as an 
alternative to PostScript (see 
"Get Prepress-Ready PDFs 

after Adobe introduced Acro­
bat 3.0-the first version of 
the portable-document tech­
nology suitable for commer­
cial print production-ven­
dors are rushing to market 
with PDF-savvy graphics 
software. 

At the recent Seybold 
New York electronic-publish­
ing conference, a long list of 
developers, including Exten­
s1s (503/274-2020, WWW 

.extensis.com), Intense Soft­
ware (604/244-3501, www 
.intensesoftware.com), and 
Lantana Research (5101744­
0282, www.lantanarips.com), 
introduced software with 
some form of PDF support. 

Acrobat in Flight Extensis 
has added PDF output capa-

New Printers Boost Photo Duality 
EPSON AMERICA (3101782-0770, WWW .EPSON .COM), 

which set the printer market on its ear in 1997 with a series 
of popular Stylus Pro ink-jet printers, is at it again, with two 
new photo printers and two additions to the Stylus Color 
800 line. The $300 Stylus Photo 700 offers features com­
parable to those of the $500 Stylus Photo, which it replaces. 
Like its predecessor, it uses a six-color printing process, but 
it also boosts the original 720-by-720-dpi resolution to 
1,440 by 720 dpi. Maximum size on banner paper is 8.5 by 
44 inches. The $500 Stylus Photo EX features a wider, 11. 7­
inch imaging area. 

The Stylus Color 850, priced at $400, features faster 
print speeds, smaller dots, and better-looking photos than 
the Stylus Color 800. The $550 Stylus Color 850N adds a 
built-in Ethernet print server.-MACWORLD STAFF 

Designer, which are designed 
to inspect documents for con­
ditions likely to cause trouble 
on high-end prepress or 
printing equipment. 

Originally limited to 

checking QuarL'CPress files, 
the programs now support 
Adobe PageMaker, Illustrator, 
and Photoshop; Macromedia 
Freel-land; and Multi-Ad 
Creator as well. Once they've 
inspected a document, Pre­
flight Pro 2 .0 and Preflight 
Designer 2.0 can use links to 
Adobe Acrobat Distiller (part 
of Adobe Acrobat 3.0) to cre­
ate print-ready PDF files. 

Preflight Pro 2.0, priced 
at $400, is aimed largely at 
service bureaus and their 
high-volume customers, while 
the $130 Preflight Designer 
2.0 is targeted at graphic 
designers. Both are scheduled 
to ship in June. 

Enfocus (303/393-7282, 
www.enfocus.com) intro­
duced its own PDF-based 
preflighting software, En­
Focus CheckUp. The $195 
package works as plug-in for 
Acrobat Exchange or Acrobat 
Reader. In addition to in­
specting PDF files destined 
for print, it can also ensure 
that files are optimized for 
on.line posting. 

EnFocus PitStop is a $295 
Acrobat Exchange plug-in 
that lets you edit text and 
graphics in PDF files. You can 
create new graphic objects; 
cut and paste from other doc­
uments; or modify the color, 
shape, position, and rotation 
of existing objects. 

Intense Softwa r e an­
nounced PDF Embedder, a 
$350 plug-in for Adobe Acro­
bat Exchange (also part of 
Acrobat 3.0) that lets you 
embed the graphics, fonts, 
and page layouts used to cre­
ate a PDF fi le within the file 
itself. If your service bureau 
has trouble printing the PDF 
file, it can use the vendor's 
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